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Let us make 1893 the happiest year in 
our National bistory. In society more : 
simplicity, less show in use of money ; 
more extravagance in benevolence. 

In politics more independence, less par- 
tisanship ; in church more practical re- 
ligion, less controversial theology; in 
home more love, less fashion ; in our per- 
sonal lives more hope, faith, charity, less 
cynicism, shams, selfishness and more 
““Ads.”’ and circulation than ever. 
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By building upon a strong 
foundation. 


The Country Weekly is the strong foundation 
in advertising. Its influence per hundred circula- 
tion is greater than that of any other advertising 
medium. 

Practically everybody in the town reads it and 
is influenced by it—interested in the advertise- 
ments as well as in the editorials and locals. 

Its influence is great and continual. 

More value is given by the Country Weekly for 
each dollar invested, especially to yearly adv, ‘tis- 
ers, than can be procured by any other advertising. 


—O—- 
Country papers in the New Eng- 
1450 


land, Middle and Southern States 
make up the ATLantic Coast Lists. 


More than one-sixth of all the country readers 

of the United States read these papers weekly. 
One eiectrotype, one order, only needed. 
Catalogue upon application. 


Atlantic Coast Lists, 


134 LEONARD STREET, NEW YORK. 


SSTUIUUAANNUAUUUNNEAUUUUNONNQOUAUUNENOQOQUOUUGGOO0UUOOOOOOOUUOOO8000000000080000000H0000000000000000000000000U0U00800000NUUENOON800080080000000000000000000081 








Tr A 





eer oro 














PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS. 


Vol. VII. 


NEW YORK, DECEMBER 28, 


1892. No, 26, 





BOOK BOOMING. 
By W. J. Lampton. 


AM reminded bya re- 
cent article in PRINT- 

ERS’ INK on the ad- 
4 vertising of books, that 

-our vaunted Yankee 
WY ingenuity has to a 
ye large extent left un- 


&: cultivated a field of 
ans, 
a "e e 


ji 






speak well for our 
4 Yankee thrift, if so be 
our Yankee thrift is in 
all respects what tra- 
dition would have us 
believe it is. I refer now to the 
booming of books. Possibly the 
term is new; the practice is not alto- 
together so, though as yet it has never 
been systematized. 

To begin with, then, a book is as 
worthy to be advertised as a patent 
medicine or a piece of calico is. A 
book meets a want just as any other 
material matter does, although it may 
not be applied in quite so material a 
manner. As we now have it, books 
are advertised only in certain publica- 
tions, and to reach a certain class. 
Hundreds of good readable books in 
every department of literature never 
reach more than a merely nominal sale, 
and they are left to die on the shelves. 
We have sixty-five millions of people 
in this country, thirty millions of 
whom, we may say, can read a_ book. 
They do not, however; at least, the 
same book. If an author can sell 20,- 
000 volumes he is doing wonders, and 
if his sales reach a hundred thousand 
he is a phenomenon in literature. Yet 
there are millions of copies of news- 
papers sold every week. With this 
state of affairs before us, why is there 
not good business in the organization 
of a firm with say a million doliars 
capital, whose sole object shall be to 
boom such books as it may own out- 
right or have on royalty? 

To be more explicit: Let such a firm 


gain, which does not 
~~) 


buy a good strong readable book suita- 
ble to all classes, ‘* Ben Hur,” for in- 
stance, and begin a systematic and wide- 
spread advertising of it in every news- 
paper in the country and on the walls 
and bill-boards if necessary. Let it use 
catch phrases: ‘‘ Good morning! Have 
you read ‘ Ben Hur?” or something of 
that sort. Advertise it exactly as any 
other useful article is advertised and as 
copiously. Get people to talking 
about it. Let them know there is such 
a book. Spend money in displaying 
its merits; print the book in cheap and 
expensive styles to meet all purses and 
whoop it up from Maine to California. 
It may shock the zesthetic ideas pain- 
fully, and make the author tired; but 
business is business and his wounds will 
find a panacea in the pay he gets. 
There is no reason why a good book of 
fiction, by a standard author, alike in- 
teresting to all, should not sell a mil'ion 
copies. Even at this date Scott, Bul- 
wer, Dickens, Cooper, and others equ- 
ally as old, could be boomed in this 
way and made to sell everywhere, for 
it is safe to say that nine-tenths of our 
people have not read these authors, 
but would if they had the opportuity 
thrust upon them. The thing must be 
done in a purely business way, how- 
ever, and persisted in as any business 
is that finds its success in the liberal 
application of printers’ ink. Trusting 
to the people to grab a good thing 
when they see it will not do. Experi- 
ence has shown they will not do it. 
It must be rubbed in on them, and 
shoved at them from every nook and 
corner, The outlay, except for adver- 
tising, would be comparatively small, as 
well known books past the copyright 
age would be the best to begin with, 
and new books could follow, say at the 
rate of one a year. Too many books 
is not good either. A man who adver- 
tises and booms a patent medicine has 
but one, as a rule, and gives that his 
entire attention. So with books to a 
large extent. 

Of course this suggestion is largely a 
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theory; but it occurs to me that a theory 
which works out well in practice in one 
line should at least be fairly successful 
in another, and there is somehow a 

wer in printers’ ink which gives con- 
fidence in all things, and, as well, a 
success, almost, if not quite, equally 
as great, 

In any event I present the sugges- 
tion, and with a prediction that the 
time will come, if it is not now at hand, 
when this method of booming a book 
will be the vogue, and will result in 
money to the boomer as well as to the 
author. 


WITH ENGLISH ADVERTISERS. 
By T. B. Russell. 


Lonvon, December 7, 1892. 


There is a decided movement in 
England just now in the direction of 
the kind of advertising associated in 
America with the name of Mr. Powers. 
We are, in short, trying to write ad- 
vertisements to be read, rather than 
merely to be glanced at. Mr. Packard 
has been hammering away for years 
with his Seigel’s Syrup announcements, 
set in news type—so far as English 
papers can be got to concede this—and 
headed with a more or less sensational 
title. These advertisements are often 
very skilfully written, and a clever 
feature in them has been evidence sup- 
ported by affidavit or statutory declar- 
ation; but I doubt if they are much 
read. Warner’s Safe Cure and St. 
Jacob’s Oil are advertised on the same 
idea; but this is not the Powers idea. 
Messrs. Scott & Bowne are using in 
England quarter pages filled by copy 
of the same kind as they are using in 
America, though from internal evi- 
dence I do not think they have yet 
reached Mr. Powers’ copy here, and 
he told PRINTERS’ INK lately that it 
was not reached in-America. The ad- 
vertisement is set in plain pica, or type 
as much larger as the space will hold, 
without display, and it makes a great 
effect. A few other advertisers are 
following suit. The plan may be said 
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to have developed from the smaller 
spaces, set with heavy black-faced 
plain type, used for Perry Davis’ Pain- 
Killer advertisement, which, however, 
is not changed constantly like the 
Scott’s Emulsion advertisement, but is 
run on, in London and country, week 
after week. 
* # s * * 
One advantage of the Scott & Bowne 
method is that the s¢y/e of the adver- 
tisement, even if the latter is not read, 
is recognizable. One should, I think, 
be able to recognize a man’s announce- 
ment at sight. Better if the name is 
shown up boldly, as ‘* Pain-Killer” is 
in the advertisement already alluded to 
(which was written by Mr. John M. 
Richards, and has answered every ex- 
pectation); but if a distinctive type or 
manner of setting can be kept to, and 
the curiosity of the public held by a 
succession of smartly and cleverly 
written topics, the same end is served. 
Mr. Richards once said to me: ‘I 
always consider that an advertisement 
should contain the name of the goods 
in such a size that any one who so 
much as turns over the page must see 
it; if he reads the rest well and good; 
if not, he has at all events been re- 
minded of the name.” Apart trom the 
authority of the speaker, this is obvi- 
ously sound, and if I were using 
matter on the style of Messrs, Scott & 
Bowne’s, I doubt if I should have the 
coutage to refrain from _ setting 
**SCOTT’S EMULSION ” boldly at 
the foot—just once in the ad. I very 
much dislike fancy dodges, supposed 
to tempt people to puzzle out an adver- 
tisement, such as setting upside down, 
anagrams, reversed setting (thus, 
SRAEP PAOS, for Pears’ Soap, 
which I am sure Mr. Barratt could 
never use) or putting a line of micro- 
scopic type on the middle of a vast 
space. Let us use white space by all 
means, but its proper use is to show up 
a bold setting, not to puzzle folk. | 
don't think this (from the Chemist and 
Druggist) a good advertisement, for 
instance : 





YOU CAN'T READ THIS WITHOUT YOUR SPECTACLES! 


Day’s Oil of the Night 
is an Embrocative Balm for the people 
and a source of profit to the retailer. 


And already a huge success. 


Send for Cutting Regulations. 
1/14&2/9 DAY & veon | cakee. 14&2/9 
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“ I can read it without spectacles, but if manager extending his advertisements 
od I could not, I should probably think it and my chief fighting for his reading 
2 rather an insult to be told so, — matter. They were born to be sacri- 
r * ° ¥ * ad ficed.” That must have been rather 


Among the other deeds of the adver- 


an exceptionally successful Indian 


tiser it would appear that he is respon- paper; most papers there, I think, 
sible for the appearance of Mr. Rud- have very little occasion to extend their 


jA Caudle Lecture. 


MR. CAUDLE FORGETS FORGETS TO BRING IN A 
FAVOURITE SPECIFIC. 








It’s just like ‘you, Mr. Caudle—yéu never afi 
~ remember-.anything I specially want. Here I am 
feeling’ as bad-as bad cdn be, and’ not a thing_in the, 
house! Didn't I beg of you particularly to brig in. 
a box of Beecham’s Pills? Of course ¥ did; 
and now you say you've forgotten them. ~You're very 
sorry—you wanted some yourself, 1 should think you 
did indeed ; coming home ‘at 12 o'clock at night after 
eating and drinking: goodness knows what at that 
precious club you're so fond of! 








fit had been Miss Prettyman (he minx) who 
had asked you to bring her a box, you would have 
remembered fast enough, I'll be bound,, You make 
no secret of admiring her complexion., What's that 
to do with it. A nice thing for a married man to say 
_—- to his lawful wife, isn’t it? _ Well, she told me she 
== owes all that pink and white of hers to @ steady usc 
=~ of Beecham’s Pills., That's betler than paint. 
Then perhaps you mean to insinuate that I paint, 
Mr. Caudle? No, I shan’t gq to sleep like a dear 
soul, I've got the cramps dreadfully, and very likely 
won't get a wink all night. * Not that you care. I 
might die of insomnia, or anything else, for all you'd 
trouble. 








You know well enough the only medicine that 
is of any use to’ me is Beecham’s Pills. But of 
course I can’t have any if my life depends’ on it. 
You'll go out and knock up the chemist. You'll do 
nothing of the sort, Mr. Caudle. I won't be 
beholden to you or the chemist; either. I'il struggle 
on till the morning. I'll bear my -pain in silence. 
What do you say? Thank heaven for that, You 
unfeeling “wretch. But, of couse, you never had any 
sympathy with my sufferings—(sobs, and gradually 
“drops off” murmuring “ Beecham’s_ Pills.”) 








yard Kipling as a poet. In this advertising space. Mr. Kipling’s 
month’s /d/er Mr. Kipling tells how ditties were approved by a discriminat- 
he came to write verse. He was a ing Moslem who “ bossed” the com- 
“sub” on.an Indian paper and his posing room. ‘* He would say, ‘ Your 
verses, he says, were ‘‘ made to ease poetry very good, sir; just coming 
off the perpetual strife between the proper length to-day. You giving 
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more soon? One-third column just 
Always can take on third 
ge.” ‘There is no doubt that the 
opportunity benefited Mr. Kipling ; 
the verses were successfully repub- 
lished and became the book *‘ Depart- 
mental Ditties,” and his last book of 
poems, ‘* Barrack Room Ballads,” from 
which I lately parodied a specimen in 
PRINTERS’ INK, contains one poem, 
** A Bailad of East and West,” which 
is fully equal to Macaulay’s lays of 
Rome, which it rather resembles. 
- * % * s 


Messrs. Pears have repeated their 
annual, which consists for the most 
part of a reprint of Dickens’ ‘‘ Christ- 
mas Carol,” with some remarkably 
good original illustrations. I fancy— 
yes, I am not mistaken—I did see a 
soap advertisement somewhere about 
it. Also in the other papers. A protest 
has been raised in some quarters 
against half-page advertisements, which 
are supposed to interrupt the attention 
of the reader of Christmas stories. If 
the advertisements do not arrest atten- 
tion, what are they there for, anyway ? 
And if there were no advertisements 
where would the Christmas numbers 
be? The least attractive of the shilling 
annuals, to my mind, is the Graphic ; 
the least sane *‘ attraction” is, perhaps, 
the colored supplement to the Gent/e- 
woman, who, by the way, recently 
brought forth a junior periodical for 
girls, the Young Gentlewoman. Parent 
doing well ; of the ‘‘child” I have no 
information. This supplement is 
printed on satin—a far less suitable 
material than paper in my opinion. 
The best thing by far in the Gentle- 
woman is Mr. Beecham’s advertise- 
ment—modelled on Douglas Jerrold’s 
well-known ‘‘ Curtain Lectures.” The 
illustrations are drawn bya well-known 
contributor to AZoonshine (humorous 
weekly—reputed). It is shown on the 
previous page. 

* * s x % 


** Now is the winter of our discon- 
tent made glorious summer by the ”— 
Christmas annual, The Christmas 
numbers of all the illustrated papers, 
and of a good many others illustrated 
“* for this occasion only,” are out to- 
day. They are mostly notable for the 
lavishness of their color printing and 
for the very bad smell of their im- 
perfectly dried varnish. Every self- 
respecting illustrated periodical feels 
bound to get out in the early days of 
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December a special issue containing a 
supplementary sheet or two of large, 
and more or less atrocious, chromo. 
lithographed pictures, and many of 
them have colored pages bound up with 
the letter press. ‘The best chromo of 
the year—and it is a very good year for 
them all around, as chromos—is a 
girl's head and bust, not unlike Miss 
Ethel Matthews, a well known and 
very clever actress, given with Black 
and White. The best conceived is, 
perhaps, that issued by the proprietors 
of the Strand Magazine, who also own 
the well-known weekly, 77¢ Bits, the 
pioneer of snippet journalism, but a 
well conducted little sheet—for people 
who have any taste for scrappy reading 
—containing a good deal of original 
matter. 

*% “ x es % 


The Strand chromo is made to grind 
an axe for 77¢ Bits. It consists of a 
picture of two beggars, one with a 
placard ‘‘ Blind” and the other with a 
similar placard, ‘* Deaf and Dumb,” 
around his neck. The blind man is 
reading 77¢ Bits aloud to the deaf and 
dumb man, who laughs hilariously. 
The Jllustrated London News has a 
reproduction of a capital picture from 
the Royal Academy, and is well patron- 
ized by advertisers. 
ee 
EXPERIENCE WITH RELIGIOUS 

PAPERS. 
‘By Wm. H. Maher. 


In advertising, as in everything else, 
one frequently finds that theory and 
practice, or expectations and results, 
fail to agree. 

In the early years of my apprentice- 
ship I had great confidence in the 
results that I was going to reap from 
the use of the columns of religious 
newspapers, as soon as I would be able 
to reach them. They had second place 
in my list, agricultural papers being at 
the head. 

After I was fairly well started with 
the agricultural world, having my ad- 
vertisement in every prominent paper, 
from the Mirror and Farmer, of Man- 
chester, N. H., to the Colorado Farmer, 
of Denver, I then began to study the 
religious press. 

I reasoned that the people who took 
a $3 religious paper were reasonably 
well to do; that the average churchman 
had unlimited confidence in his own 
denominational paper; that the readers 
of these papers were the most intelli- 
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t people in every community, and 
they ought to be liberal buyers of our 
goods. Hence that an advertisement 
in any high grade religious paper ought 
to pay us well. 

These were my notions on the sub- 
ject, and one day a representative of 
the Jndependent called upon me and 
assured me that my opinions coincided 
with his, and that a trial of his columns 
would prove that we were both right. 

The /ndependent was a journal for 
which I had the greatest respect. I 
was well acquainted with its high liter- 
ary character and had carefully kept 
every sample copy sent us for my home 
reading. I understood that it was 
looked upon as a valuable medium in 
which to advertise investments, and I 
supposed that this showed the readers 
were people of means. ‘This being the 
case they ought to appreciate fine 
cutlery. 

The representative (I think it was 
Mr. Bliss) gave me a low rate, prom- 
ised me a good position and liberal 
‘*notice,” and I made a contract with 
him for forty lines, e. o. w., ten times. 

Everything was done for us that was 
promised, and I had only to wait for 
the orders. They came in a very 
desultory way, not with the energy we 
were accustomed to see from similar 
experiments in agricultural papers, and 
the total receipts from the ten insertions 
were about one-half what the advertise- 
ment cost. ‘This was a great surprise 
to us, but I concluded that we had 
simply made a mistake in the paper in 
which to test our theories. 

While in that frame of mind Mr. 
Lord, of Chicago, happening to be in 
town, honored us with a call. His 
house was then controlling the advertis- 
ing columns of the /néerior, and after 
listening to my tale of woe he expressed 
his surprise at my going to the effete 
East to try an experiment of that kind; 
he was clear that I should have put the 
advertisement in the /n¢erior. 

I was both a reader and admirer of 
the Znterior, and had been for many 
years. In fact I would still be in- 
cluded in both classes if my copy had 
not been wilfully and maliciously cut 
off the d. h. list. It is a brainy paper; 
it has a strong hold on its readers; it 
ought by any and every process of 
reasoning to pay advertisers well, so 
Mr. Lord, in the lightning-like manner 
for which he is noted, wrote a little 
contract, and bade us prepare for the 
coming orders, 
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They never came in paying quantities. 
Those devout Presbyterians were so 
engrossed in their search for heretics 
that they paid no attention to our child- 
like and bland offers of cutlery. 

Of course our being in the /xéerior 
attracted the eagle eye of the advertis- 
ing men of the Advance, and when it 
came in his way he called on us. I 
had known the paper for many years, 
and the field it occupied. There was 
good reason to suppose that it would 
give us paying returns, so we made a 
trial trip in the Advance, and with the 
same result as in the others. It did 
not pay. 

I began to wonder if the orthodox 
people of the country had religious 
scruples against ordering knives by 
mail, but I was not discouraged. I 
proposed trying the Methodists, and 
sent an ad to the N. W. Christian 
Advocate. 1 argued that Methodists 
were exceedingly clannish, reading none 
but their own papers, buying only their 
own books, and working together in 
everything. Probably they would also 
give their trade liberally to one who 
patronized their papers. 

My reasoning was fallacious; this 
advertisement brought the tewest orders 
of any in our list of religious papers. 
I don’t know why. 

These orthodox readers were so im- 
pervious I concluded to try another 
field. ‘There is published in Chicagoa 
journal devoted to Spiritualism; at that 
time it was edited by a man who stood 
very high in his school of religion : it is 
the Religio Philosophical Journal. 
I concluded to try forty lines e. 0. w. 
four times in this, but the spirits did 
not smile upon my efforts. The paper 
was evidently a better spiritual medium 
than it was a profitable advertising 
medium. Its readers might be good at 
materializing spooks but they were no 
good in materializing orders for knives. 
I did the vanishing act by disappearing 
from its columns. 

I began to wonder if what might be 
called the second grade papers would 
not pay better, and I put our ad in 
a list of eight papers published in the 
middle Western States. The returns 
were too small to pay. 

A young man, formerly with Ayer, 
of Philadelphia, who had but then 
taken hold of the advertising depart- 
ment of the Boston Congregationaiist, 
made us acall. I think my acquaint- 
ance with the paper would long outdate 
his. I had read it in Connecticut when 
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only a boy, and no copy of it ever left 
my possession, boy or man, until I 
had read it through. I was given a 
low rate, a good position, a first-rate 
publisher’s notice (I wrote it myself!) 
and were I a betting man I would have 
staked a goodly amount upon the 
certainty of this ad paying us. But 
it did not. 

Through N. W. Ayer & Son I tried 
a Philadelphia list of papers, thus ex- 
tending my knowledge but otherwise 
having no profit. 

I made several voyages in the Sun- 
day School Times; one time the result 
would be so poor I was ready to cross 
it off the list, but I was so convinced 
that it ought to pay I tried again and 
again; but never got one hundred cents 
back for the dollar invested. 

I went into other Sunday school 
journals, but with much more discourag- 
ing results. In nothing coming under 
the head of religious papers was I able 
to get back the cost of the advertise- 
ment. I did not always give up with 
one effort. I was several times in the 
Independent, the Interior, the Ad- 
vance, and the Sunday School Times, 
but I could not make them pay us. 

Why was it? 

I cannot answer. According to my 
theories these papers ought to have paid 
us well. In spite of the experience 
here given I am not convinced but that 
they could have been made profitable. 
If I were in the field to-day I am toler- 
ably sure I would want to try again, 
but there were so many other worlds to 
conquer that I turned away from the 
religious field, surprised but dissatisfied. 
The paper making the best showing, 
so far as I went, was the /ndependent, 
next to that was the Sunday School 
Times. 

I am not giving this experience as a 
guiding star for others. Probably the 
result would have been an entirely dif- 
ferent one if I were advertising some 
other line of goods, or if some shrewder 
and more talented man had been in 
my place. 





LIARS VS. BACKBITERS. 


DECEMBER 15, 1892. 
Editor of Printers’ Ink: 

Referring to your reprint of December 14 of 
Mr. Presbrey’s letter and the comment upon 
it by the publishers of Boots and Shoes, it 
occurs to me that one point of the matter in 
question has not been covered at all. Boots 
and Shoes objects to placing facts alongside 
of lies. As a remedy you suggest that the 
publishers offer a reward of $100 for every in- 
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stance discovered where the American News. 
paper Directory has been imposed upon by an 
untruthful circulation report, I don’t bebe 
the *‘ punishment fits the crime,” 

Assuming that I had exceptionally goog 
facilities for earning that $100 premium for 
exposing a lying circulation report of any other 
paper, do you suppose it would be good sense, 
good business, to earn the enmity of the craft} 
A publisher, it occurs to me, has a lot to do 
minding his own affairs; and for that y 
reason so few of us are anxious to prove an 
other fellow aliar, The result is a multitude 
of bogus circulation reports that go unchal 
lenged. Very truly yours, 

Tue CLEVELAND Town Topics Co., 

Fe.ix RosenBErG, President, 







PRINTERS’ INK wonders if the craft 
really does exhibit enmity towards the 
man who proves a liar to be a liar, 
It is doubtless true that a publisher has a 
lot to do minding his own affairs, and 
it appears to PRINTERS’ INK that while 
he is busily engaged in that occupation 
he does well to think of his neighbors 
as truthful and God-fearing men. If, 
however, a publisher has time to go 
around intimating that this and that 
neighbor is a liar, but has no time to 
prove the truth of bis assertion then 
PRINTERS’ INK would prefer dealing 
with the alleged liar rather than the 
known sneak and backbiter. An out 
and out liar is sometimes a bold, fear- 
less fellow, possessing some good qual- 
ities, but the man who deals in innu- 
endoes, whispering ‘‘ Do not mention 
my name” and “‘ I do not want to be 
quoted,” making a virtue of refrain- 
ing out of magnanimity from proving 
what to save his soul he could not 
prove, is a person not to be mentioned 
in the same day with an ordinary liar. 
Compared to such a man a bold, bluff 
liar is a nobleman. 

PRINTERS’ INK imagines that Brother 
Felix Rosenberg, President of the 
Cleveland Town Topics Co., is really 
a first-rate fellow and that he believes 
that every publisher in Cleveland who 
tells what his circulation is, reports the 
exact truth and nothing else; but Felix 
ought to be careful about classing him- 
self with people who go around abusing 
their neighbors behind their backs 
without having the courage or knowl- 
edge that would enable them to sub- 
stantiate the assertions they put forth. 
The publishers of the Newspaper Direc- 
tory assert that the most difficult people 
they have to deal with are those who 
cannot under any circumstances be in- 
duced to tell the truth about themselves 
because, as they assert, their brother 
publishers are such liars.—[Zd@. Print- 
ERS’ INK. 
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The Advertising World. 


Readers are invited to send in news items for 
use in this column. 


Ss. C. Beckwith, the Portland Ore- 
gonian’s Eastern agent, informs me that this 

per has recently moved into one of the finest 
newspaper buildings in the country. 


J. W. Barber, of Dodd's advertising 
y, Boston, was in this ~~ last week, and 
informs me that the Chocolat Menier business 
will be placed in a limited selection of religious 
rs and some of the better class dailies 
throughout the country. 


Louis Klopsch, of the Christian 
Herald, says that the liberal advertising he 
has just been doing has paid well. He told 
me that their first mail on Monday of last 
week contained Over 3,300 letters. 


C. G. Ferguson, of the Electric Cor- 
respondence concern, who recently returned 
from Europe, says that he visited a number of 
English advertisers while abroad and many of 
them told him they were coming into the 
States with their advertising and their goods, 


The agencies and specials of the city 
report business as pretty quiet generally. 
There is little new business going out, the 
general disposition being to wait until after the 
holidays. Out-of-town advertisers are keeping 
out of the papers as much as possible, the local 
Christmas ads monopolizing the space and at- 
tention of readers. 


Mr. Rose, of Edward Elsworth & 
Co., says that Food, their monthly, is to be 
continuously and extensively advertised. He 
tells me that over $6,000 was spent in Decem- 
ber advertising. Household mediums and 
weeklies are the preferred publications. 


Charles H. Fuller is doing some ad- 
vertising for the Drumgoole Medical Co., of 
87 Fifth avenue, over which Dr. Kane is pre- 
siding. 


S. R. Niles is putting out some Wal- 
ter Baker business. 


P. R. Whitcomb, 183 Pearl street, 
New York, is the proprietor of the two follow- 
ing businesses: The T. A. Slocum, ‘*Con- 
sumption Surely Cured,” and H. G. Root, “I 
Cure Fits.” Mr. Whitcomb is placing his 
business for 1893, and likes best the large 
weeklies and Sunday papers. 


The following territories are being 
covered by the Dana Sarsaparilla concern: 
The States of New York and Pennsylvania, 
excepting Philadelphia and New York city; 

ew England except Connecticut. E. F 
Hanson is the advertising manager and does 
business direct from the Belfast, Me., head- 
quarters, 


Another advertiser has become a spe- 
cial representative. H.D, Umbstaetter, who 
was advertising man with the St. Jacob’s Oil 
firm in its inception, and later founded the 
Australian and English branches, has sold his 
interest in that business, and is now located in 
Boston as the representative of Com/ort. 
Henry Bright this week becomes the New 
York representative of this paper. 


J. D. Larkin & Co., of Buffalo, are 
getting good results from recent advertising, 
and are conteniplating putting out another 
order for insertion in magazines and big week- 
lies next February. 
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A dentrifice is being put out from 
Richmond, Va., Pettingill & Co. placing the 
advertising. 


Mr. Shattuck, of Joy’s Sarsaparilla, 
was in Gotham last week from San Francisco, 
He states that he is working east with the 
sarsaparilla. 


Tom K. Wentworth, one of the best- 
known advertising men of the West, and who 
has been associated with the firm of Alden & 
Faxon for a number of years, died of con- 
sumption at his home in Cincinnati recently. 
He was ill but three months. He was well 
known and was one of the most bright and 
promising young men in the advertising fra- 
ternity, 


There is a good deal of rivalry among 
the corset manufacturers, and many of these 
people say they are going to advertise exten- 
sively in ‘93. 

It is stated that Jas. Everard, the 
uptown brewer, is going to purchase newspa- 
per publicity early next year. 


Dr. Chas. J. Vanderespt, of 630 
Preston street, Louisville, Ky., is contemplat- 
ing advertising a medicine he is making. 

Dr. J. H. Schenck is going to boom 
Mandraka Pills and Seaweed Tonic in 1893, a 
Philadelphia man tells me. ‘The doctor su- 
pervises his advertising very carefully. 

Hire’s Root Beer will not be lost 
sight of nextsummer. C. S, Houghialing has 
already contracted to put out half a million 
posters for this concern, and newspaper adver- 
tising will be done on the same liberal scale, 


The various banking and broking 
firms in different cities, who make a business 
of investing large and small sums for people, 
are planning a good amount of advertising for 
the coming season. January is a valuable 
month for them, because coupons, mortgage 
interests and semi-annual dividends are paid 
then and money is plentiful. 


Alva’s Brazilian Specific Co., the 
concern owning ‘* Cactus Blood Cure,” re- 
moved to Mexico some time since, and it is 
reported is meeting with gratifying success. I 
am told that itis not atall unlikely that this 
firm will come north again, although it will 
not be for a good while yet. 


The brewers are turning more to ad- 
vertising, and many of them seem to be cover- 
ing pet territories, The regular and steady 
advertisers of this country will soon have many 
brewers in their ranks. ‘The Schlitz Brewing 
Co, is very busy in the West; the Anheuser 
people are also “getting there,’’ while the 
Seipp Brewing Co., of Chicago, is coming into 
the game. In the East the F. & M. Schaefer 
Brewing Co. is advertising and finding it re- 
munerative. 

Rent-ieer business is going out to 
dailies, as classified ads, from Dodd's agency. 

The Spanish Nerve Grain Co., 114 
Fulton street, is about to place some business 
with dailies and weeklies pretty generally. 
George A. Smith, formerly one of the pro- 
aeons of the Nerve Seed Co., of Chicago, 

as established this concern and tells me he 
will advertise freely. He says he is perfectly 
responsible, and refers to Bradstreet’s and 
Dun’s. He will doa mail-order business, and 
has also a scheme for local advertising in 
various cities and towns. 
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Advertising Ideas—All Sorts. 


The following advertisement, measur- 
ing two inches in the original, is one of 
a series appearing weekly in the San 
Francisco Argonaut: 





DCLXXXV.—Bill of Fare for Six Per- 
sons, Sunday, December 11, 1892. 
Onion Soup. 

Baked Red Fish. 

Lamb Chops. ‘Tomato Sauce. 
Parisienne Potatoes. 

Green Peas, Cauliflower au Gratin. 
Roast Mallard Ducks. Currant Jelly and 
mon Sauce. Tomato Salad. 

Mince Pie. Fruit Jelly. 

Fruit Jetty.—Make a any lemon jelly 
with Knox’s Gelatine, adding sugar to the 
fruit to be used; when beginning to set, add 
bananas (sliced thin), white grapes, oranges 
cut in small pieces, and figs; served with 
whipped cream or thin custard. 








—Knox’s SPARKLING GELATINE, 
the purest made. Ask your grocer 
for it. Two cents in stamps to the 
factory, Johnstown, N. Y., will bring 
you cook-book, ‘‘ Dainty Desserts for 
Dainty People.” 





This strikes me as good advertising. 
A first thought is that the advertise- 
ment is so concealed that most people 
would pass it over without seeing the 
point. Yet those who would be likely 
to buy a gelatine (housekeepers) would 
be attracted by the suggestion for a 
menu and read the whole through care- 
fully. I remember sometime since get- 
ting up an advertisement for a cough 
cure in which a similar treatment was 
observed. The space was the same as 
in the above. The upper half of the 
advertisement was a paragraph set in 
news type and credited to ‘* Exchange” 
—a greatly overworked individual, by 
the way. It was headed ‘‘ Look out 
for that cold” and warned people who 
had caught cold to take proper precau- 
tions at the beginning. The medicine 
was not mentioned in the paragraph, it 
being designed only to prepare the 
mind of the reader for the display 
advertisement that followed. But if 
the reading matter was skipped, there 
was still a plain advertisement to catch 
the eye. It was a sort of double hook. 
I would not advise an extensive use of 
this kind of advertisement, but for once 
I believe it was good. 

«*% 
Scuiesincrr & Maver, } 
Cuicaco, Dec, 15, 1892. 
Editor of Printers’ Ink: 

* * * Since we have dropped the spasmodic 
display—whoop-de-doodle-do style of adver- 
tising, and talked in a rational way to our 
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customers, every morning of every day in the 
ear, we are counting more money each night, 
ere are two of our advertisements that Mr, 
Top O’Collum can tackle if he wishes, 
R, W. JENNINGs, 
The editor turns the above letter over 
to me with its enclosures. The latter 
I am pleased to examine. The ec. 
centric display that formerly came from 
this large department store is familiar 
to all readers of Chicago papers and 
was cleverly burlesqued in PkINTERs’ 
INK some time ago. The new style is 
a desirable substitute for the ‘* whoop. 
de-doodle-do” kind. It is set in single 
column in large type and in the form 
of plain, straightforward reading mat. 
ter. It usually occupies about a column 
in the dailies. One attractive feature 
is separating the different paragraphs 
by three little type ornaments like this; 


#44 

Another feature is placing at the 
head of the advertisement an announce- 
ment of the principal events of the day. 
This is in lieu of posting the weather 
predictions which is done by a number 
of advertisers in different cities. Thus 
one announcement in hand starts off 
this way: 








What is going on 

to-day in Chicago: 
Preparations of More Gifts to the city. 
Printers and Fair Officials Have a Pow-Wow. 
G. A. R. Ladies Dance. 
Reception of the Boulevard Phoenix Club. 
Ball of the Stationary Engineers 
Sheridan Club Card Party, 


What is going on 
to-day at S. & M.: 
Drapery Silks—a sale, 
Men's Slippers—a sale, 


Men’s Neckwear—a sale, 
Men's Suspcnders—a sale, 





I believe in the snappy, colloquial 
style of advertising, but I think it is 
carried too far when it leads to the pro- 
duction of such a halting sentence as 
this : 

Mail orders have quick secing to. 

This appears every day at the bot- 
tom of the Schlesinger & Mayer ad- 
vertisement. Let us hope that it will 
soon give way to something that is 
better English but quite as bright and 
pithy as is the greater part of Mr. Jen- 
nings’ work, 


* # 
Mr. Lewis B. Jones, of the Eastman 
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Kodak Company, favors me with some 
proofs of new advertisements of this 
concern. His own comment is so 
pertinent that I append it: 

Being a believer in plain tales plainly told 
I submit herewith three Kodak ads for your 
critical judgment. ‘They are not so catchy 
as ‘“‘you press the button, we do the rest,” 
but they have their merits. 


The more I see of advertising the 
more I am led to believe in the efficacy 
of the ‘‘ plain tale.” Truth is mighty, 
and while catch-phrases are tempting 
they sometimes mislead. For example, 
the ‘‘ you press the button,” has pre- 
judiced not ~ few people against the 
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TO PUBLISHERS: 

Please insert this advertisement in 
your publication as per_written order. 
Be sure it occupies contract position. 

EASTMAN KODAK CO. 


KODAKS 


Take Snap Shot, 
Time Exposure and 
Flash Light Pictures. 
Kodaks can be used as hand or tripod cameras— 
they can be used with roll film or glass plates— 
Kodaks are convenient “all around “ cameras. 





Kodaks have the best lenses—hence they take 
the best pictures. Kodaks are compact—all 
other cameras are larger, heavier. Kodaks are 
always tested in actual use—the only practical 
test. We guarantee each one. Kodaks are sold 
loaded ready to use. Kodaks are practical. 


$6.00 to $65.00, 
EACTIIAN KODAK CO., 
| inte ss acamaaae 


Kodak, they supposing that the camera 
was not adapted to persons who wished 
to do their own developing. The ad- 
vertisement reproduced appears to me 
to be a good example of multum in 
parvo, There also seemed to be a 
point in the style in which it is gotten 
up to send out, so I have also added the 
note to publishers. Advertisers who 
dislike having a controversy with a 
newspaper over a failure to give the 
specified position may get a sugges- 
tion. 
«*% 

I have remarked, lately, a decided 
improvement in a certain local clothier’s 
advertisement. One of the best—albeit 
a bit incoherent—is the following : 
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With A 

Good Overcoat 
where may not a man go? Seeking business, 
pleasure, benefit; days, evenings and Sundays. 
An overcoat is in use pretty much all the time, 

For a good overcoat, where may a man go? 
To a custom-tailor—and wait for it ? Or to us, 
who measure, “ try on,’ fit you to perfection, and 
furnish you with a finished coat—in ten minutes? 
One trip, and you've got as good as the tailor’s 


best. 
Prices commence at $10 and run gradually 


— HACKETT 
CARHART & CO. 


One of those good advertisements of 
Rogers, Peet & Co. starts out with this 
caption: ‘* No man is so good looking 
that he can afford to be careless of his 
clothes.” The man who is careless in 
his dress usually lacks the ordinary 
amount of self-esteem and despises 
above all things the conceited fop. But 
the above quip turns the fire upon him 
so cleverly that he is led to think that 
neglect of one’s dress may be quite as 
reprehensible as over-dressing. 


i OL 


OBSERVATIONS IN THE L CARS, 
By John Z. Rogers. 

There are people who think they 
can tell what local -paper a citizen 
reads by merely ‘‘ sizing up” the man. 
Until very recentiy I thought I could 
do this, but now I confess my inability 
without such additional data as the 
time of day, the line of L or surface 
road patronized by the individual, and 
similar helps. 

I find that a certain given type of 
Gothamite who comes down-town at 
8 o'clock on the Third Avenue L road 
will read a certain paper and that his 
double who patronizes the Sixth Av- 
enue line an hour later regularly reads 
another. 

The study of human nature and 
newspaper circulation in public convey- 
ances is more interesting than I sup- 

sed. Ona recent morning I started 
at 8 o’clock from the 125th street sta- 
tion of the Third Avenue L road to 
ride down-town for the sole purpose of 
observing what the passengers read. 

The car I entered was a little more 
than half filled with people who prin- 
cipally belonged to the middle walks 
r life, such as bookkeepers, clerks, 
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** sales-ladies,” and small store-keepers. 
There were fourteen people reading 
papers which I could easily recognize, 
and the morning papers were repre- 
sented as follows: Journal, 4; Ad- 
vertiser, 3; Recorder, 3; Herald, 2; 
Press, 1; and Sun, 1. 

The train filled up rapidly at each 
station and about two people out of 
every five had papers. The car was 
too full to enable me to make an exact 
canvass, but the papers just named were 
principally represented. Copies of the 
World began to be numerous and I saw 
an occasional Zimes and Tribune. 
But the favorite papers appeared to be 
the penny journals, Advertiser, Press, 
Journal, and the Recorder. 

Many passengers left the train at the 
larger stations and at Fourteenth street 
the train was only partly filled. Going 
forward to the next car and walking to 
the further end I counted twenty-one 
papers in the hands of readers. They 
were World, 5; Recorder, 5; Journal, 
4; Press, 3; Advertiser,2; Herald, 1; 
Sun, 1. Only one or two had more 
than one paper, although a young man 
with a vest pocket full of lead pencils 
had the World, Sun, and Herald and 
was hastily scanning them and ringing 
occasional stories with a blue pencil. 
But few passengers got on the train 
and I busied myself observing the 
readers as I had in the other car. I 
observed that few read the papers 
through. Most of the women turned 
to the woman’s pages in the Recerder 
and World after a glance at the lead- 
ing articles, and the men appeared in- 
terested in the sporting pages. The 
pages of foreign news and the editorial 
columns were almost invariably passed 
quickly over, and in many cases not 
even glanced at. 

Next morning I boarded a down-town 
train at the Eighty-first street station of 


= 

the Sixth Avenue L road on a similar 
mission. It was about 9 o’clock—at 
the height of the morning rush—and the 
train was well filled. A class of people 
similar to that I had seen on the Third 
Avenue line comprised more than half 
the passengers and the rest appeared to 
be bankers and bank clerks, large 
merchants, shipping men and others in 
similar callings. Saleswomen were 
represented, many typewriters, no 
doubt, and a goodly sprinkling of 
women who were on a shopping trip. 
Here I found fewer of the penny papers 
and an increase of the old-established 
conservative newspapers. Sitting in 
the middle of the car I counted as fol- 
lows: Herald, 6; World, 5; Sun,5; 
Recorder, 4; Times, 4; Tribune, 3; 
Press, 3; Advertiser, 2; Journal, 1, 
People continued to enter the cars as 
stops were made, and working my way 
into another car I found a similar order 
of things as follows: Herald, 5; 
Sun, 4; World, 3; Times, 3; Re- 
corder, 3; Tribune, 2; Press, 1; 
and Advertiser,1. A decided different 
manner of reading was noticeable. 
The women read in about the same way 
as those on the Third Avenue line, 
but the men as a rule read more intel- 
ligently. They glanced at the leading 
stories, then read the foreign, shipping 
and financial news, and then began and 
read the papers through systematically, 
finishing by giving the editorials close 
attention. 

I noticed several couples of young 
men, apparently employed at the same 
place who exchanged papers after read- 
ing them, and two young fellows, one 
with a Sun and another witha Herald, 
marked several articles and then ex- 
changed. Asa whole the Sixth Avenue 
patrons appeared to be greater readers 
than those of the Third Avenue line. 
Fully five out of eight had a paper, and 
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those who had none were usually chat- 
ting with friends. My next tour of 
observation was going from Brooklyn 
to New York in a bridge car. The 
time was about Io o'clock and the pas- 
sengers were not what might be termed 
bread winners. The papers I saw were 
as follows: Sun, 7; Recorder, 5; 
World, 4; Times, 3; Press, 2; Her- 
ald, 2. 

But few papers were being read at- 
tentively, their contents either having 
been exhausted or the view of the river 
being of greater interest. 

naj aibind 


THE NEW YORK ‘‘ HERALD.” 








William Cullen Bryant said to me 
that James Gordon Bennett was ‘‘ not 
an editor but a news vender,” and re- 
ferred to his own absence from the 
country when the /era/d was started, 
and on his return found it flourishing 
and practically in possession of the 
newspaper field of the city. Mr. Ben- 
nett’s judgment would probably have 
been, of Mr. Bryant, that he was not 
an editor but a literary man who wrote 
for the press. 

When Mr. Bennett started the Her- 
ald he was forty years of age, and had 
done almost all sorts of newspaper 
work. He wasa rapid, keen and ver- 
satile writer, and as long as he lived 
and had health the characteristics of 
his newspaper were wonderfully his 
own and the best things in it were in- 
dividually his. He had wit, and his 
audacity took away the breath of the 
older order of newspaper men. He 
was an editor in the sense of writing 
articles and directing them to be writ- 
ten, and he had a great deal to do with 
editing, in the sense of examining, re- 
vising, accepting or rejecting, saying 
yes or no with authority. He was a 
**news vender,” too, and put the news 
in’ his paper to make it sell; and he 
found that there is nothing so sensa- 
tional and troublesome in journalism, 
and of course nothing so salable, as 
the truth. 

Mr. Bennett’s idea was a cheap paper 
with the news in it, and he made 
specialties of Wall street and shipping 
intelligence. In the campaign that 
closed with the election of General 
Garfield to be president, he asked: 
‘* What does the Herald say to-day ?” 
The answer was, that it was no matter 
what the Herald said, as it was a 


Democratic paper. ‘* Not always,” 
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said Garfield. ‘‘ But it is not that 
which interests me; there is a popular 
superstition about the //era/d, and it 
is well to watch it. There is a notion 
that there is luck in having a good 
word from the Herald.” No man has 
wrought as great changes in journalism 
—that is, in the newspaper as a busi- 
ness enterprise, aS a property, as a 
force—as the founder of the Herald. 
It is astonishing to look back over its 
history and see how large a part it has 
had in politics, national, State and 
municipal; how it rattled administra- 
tions and shaped the destinies of the 
great ones of time and circumstance. 
Mr. Greeley and Mr. Raymond 
were editors in another sense than 
Bennett and Bryant. Mr, Greeley was 
strenuous in convictions, and became a 
great public teacher. More than any 
other public writer he influenced his 
countrymen, Mr, Raymond was a 
more facile editor and accomplished 
politician, and his life as a public man, 
at Albany and Washington, had an 
unfavorable influence upon his jour- 
nalism, and yet his success was honor- 
able and considerable. It “as a disad- 
vantage to him, as it was to Mr, 
Greeley, that his newspaper became so 
great a property, and the capital . he 
had so largely created hindered him at 
last in intellectual enterprise.—A/urat 
Halstead in the Cosmopolitan, 
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PATENT MEDICINES ABROAD. 





An American Consular Report gives 
some curious information as to the 
admission of patent medicines into 
European countries. In Austro-Hun- 
gary prepared medicines, whether pat- 
ented or not, unless imported for drug- 
gists, require a special permit from the 
Customs authorities. All medicines and 
medical compounds are excluded from 
protection by the Austrian patent law, 
and the sale of such is permitted only 
to and in drug stores» In Belgium, 
patent medicines can only be sold by 
apothecaries or other authorized per- 
sons, and must bear the seal of the 
seller, who assumes the responsibility 
of the product. 

The regulations in Denmark are very 
stringent. Both the importation and 
sale are confined to apothecaries, who 
may be said to form a monopoly. 
France entirely prohibits the sale of 
patent medicines, or, as they are called 
there, ‘‘ secret medicines,” unless such 
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preparations are approved by the com- 
petent authority and the formula in- 
serted in the code ‘* Medicamentarius 
sen pharmacopcea Gallica.” 

In Germany, all proprietary medi- 
cines must be retailed by a regularly 
aworn and licensed apothecary, who is 
responsible for their effect on the pa- 
tient, but the most serious restriction 
is the prohibition of patent medicine 
advertisements in public journals, when 
such medicines are made by a secret 
formula or process. This law is vig- 
orously enforced in Baden and Prussia, 
but legs stringently so in Wurtemburg, 
Bavaria, and some parts of Northern 
Germany, while in Saxony the author- 
ities exercise the right of prohibiting 
the sale altogether. Italian regulations 
as to patent medicines are identical 
with those of ordinary drugs, and in 
either case a statement of the composi- 
tion thereof must be previously given 
to the Board of Health and their ap- 
proval obtained. 

No patent medicine is allowed entry 
into Russia unless special permission 
is on each occasion obtained from the 
Medical Department of the Minister of 
the Interior ; if, after careful examina- 
tion, it is proved that the production 
of such medicines requires elaborate 
work and expensive apparatus, it is al- 
lowed entry subject to a duty of about 
Is. 8d. per pound avoirdupois, provided 
such medicines are regarded as bene- 
ficial and are compositions durably 
preserved. 

Swedish laws as regards patent med- 
icines are very old and not generally in 
force. According to later decisions no 
private person, except a legalized apo- 
thecary, may import medicines of 
any kind without permission from the 
Board of Health or under certain re- 
strictions for scientific purposes. Most 
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medicines are free from duty, but ad. 
vertising, except by an apothecary, is 
prohibited. In Switzerland no federal 
law beyond the tariff exists as to patent 
medicines, the sales being regulated by 
the ordinances of the different cantons, 

Turkey is a far more promising 
country for patent medicine manufac. 
turers, as only a stamp tax of %d for 
every bottle, box or package of medi- 
cine is required. Except chlorodyne, 
cigarettes of canabas indica, nitro- 
glycerine, collodion and chlorate of 
potassium, medicines of any kind may 
be imported and sold in the country.— 
London Financial Times. 


THE NEWSPAPERS OF PARIS. 


At present there are more news- 
papers published daily in Paris than 
in any other city in the world. Lon- 
don boasts of about twenty daily pa- 
pers, Berlin has about sixteen, New 
York has eighteen, Paris has fifty- 
two. Counting the weeklies, month- 
lies and all regular periodicals, there 
is a grand total of 1998 for the city of 
Paris and 3180 for the French prov- 
inces. This is stupendous, but it is 
not all. Paris also boasts of the 
largest circulation. The New York 
Herald claims a circulation of 200,000 
copies, and the New York World of 
of over 300,000, a day; the Petit Jour- 
nai of Paris is known to have a circu- 
tion of 1,000,000 copies daily. Of these 
fifty-two daily papers only five or six 
make money. The rest vegetate on 
an allowance from the political party 
that subsidizes them.—Cosmopolitan. 

— 

An advertiser in a paper says: ‘‘Is 
there a wife in the city to-day who makes her 
husband’s shirts?” ‘The following answer was 


received yesterday : ‘* I do, but he won't wear 
them.”—New York News. 








QUICK! 


Aas 


) Leaves Chicago Sunday Night, 
Arrives Los Angeles Tharsday Morming. 





THIS unique advertise- 
ment, which is reduced 
from a magazine half page, 
is a rather ambitious at- 





Ledeas Chicago Monday Night, 
Arrives Los Angeles Friday Morning. 


tempt on the part of a rail- 





Leaves Chicago. Tuesday Night, 
Arrives Los Angeles Saturday Morning. 


road to accomplish some- 
thing out of the rut, and 





Leaves Chicago Wednesday Night, 
Arrives Los Angeles Sunday Morning. 


it narrowly escapes success. 
The heading, ‘* Quick,” is 
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Leaves Chicago Thursday Night, 
Arrives Los Angeles Monday Morning 


a good touch, but the re- 
mainder of the announce- 





Leaves Chicago Friday Night, 
Arrives” Los Angeles Tuesday Morning. 


ment, even in its original 





Leaves Chicago Saturday Night, 


form is a trifle confusing. 


arrives Los Angeles Wednesday Mornin, 























ANOTHER CURIOUS COMBINATION. 


CLEVELAND Wor-p, 
CLEVELAND, O., Dec. 15, 1892. t 
Editor of Printers’ Ink: 

In the December 14 number of Ink I read 
of the amusing error made by a New Zealand 
billposter in mixing up Miss Kemble’s bills in 
the posting with those of a local tailor, making 
it appear that the actress would wear Smith's 
trousers. Mr. Russell says he believes this to 
be authentic, and I can ‘readil subscribe to 
this belief after what I saw in Pontiac, Mich., 
in the fall of 1882. 

Col. John L. Burleigh, then the editor of 
the Ann Arbor Democrat, a Michigan State 
Senator, actor and peninsular celebrity of the 
time, was making a starring tour in ‘* Othello.” 
‘There had been a horse show in Pontiac—at 
least a one-horse show—just prior to the 
colonel’s date there, and the dead walls 
blazoned with the name and pedigree of the 
noble animal. The horse-show bills were 
larger than the theatrical company’s, and the 
billposter, either oblivious to the remarkable 
effect or with malignant purpose, stuck the 
theatre posters on the same boards, just below 
the old “streamer,” leaving the latter un- 
covered, The public were startled, and the 
actor was speechless when he saw, on his 
arrival, these big red and blue letters on the 
side of an old barn near the depot : 
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mesons MOMENTS, Leon, Ia. 5,000 readers. 
cts. line. Reaches ches young folks. 
Ww ANTED—A first-class ai advertising solicitor 
Aig if. any paper ina eee 
Good — * MANAGER, 
a 4 Box 1646, Springfield, M 


y=. ~To act ee rcendont for daily 
paper, A or wire. Headquarters at 


terminus o . Over 15 OG. ies of 

ern ly i Address W. A. FARNAN, Box 42, 

Jackson, Ky. 

Ww 7 agpae the address of some one desirous 
buying compiete job office, orn der and 

outa: presses at their own figure. of those 

who mean business ad .B POUND, Chat- 

tanooga, Tenn. 


7 ANTED — Partner mer with $1,500, established 
weekly, 1 nearly three Ge ae or will ry 
entire p! paper, peoaaes, 
An excellent o} réunity address" Be ee G2 Ring 
8t., Providence, a ~ 
W484 working pars partner: will sell half or 
third interest in jo (4 office and two 
ctantose mowepapers. W Must’ be reliable. Busi- 
ready pays 100 per cent. Address Box 
396, Providence. R.L 


E believe that we can wrap and mail your 
nore < or periodical better, -_— and 


cheaper, an: ou i <> bother. Opposite 
A O's tation ** 0” 19 ,» New rk, 
CRANE, ALLING & 60.” 


\ J ANTED—Buyer for only fer Laer awa tie and 4 sob 
office in wh of 
business, £ nm Or will A WB, for 
office in ennsylvania, or New Jersey. “ KEY- 
STONE,” care Printers’ Ink. 


7 ANTED TO KNOW !—Who wants a new and 
— | of _— fo pee — 2 A 


thi 
Proct of reliability gladly yturmished Cl CRANE, 
ALLING & CO., 19 


\ ANT ADVERTISEMENTS in Pruvrers’ Ink 
under this head, six lines (thirty-six words) 

or less, will inse one time for one dollar. 

For additional space, or continued insertions, 
the rate is 75 cents a line each issue. 


7 ANTED—All your 1891 and ’92 letters ond 
8, men Or women’s mames. Send 5 or 
6 samples with lowest 
We bi ‘buy. outright sale only. Aaarete Lock Box 
500, B ille, Dauphin C Co., Pa. 





As soon as Mr. Burleigh recovered his 
speech he ordered blank paper pasted over his 
new and remarkable title on all the bill boards 
of the town. 

But the opera house was packed that night, 
and the editor-actor has always had a high 
opinion of the cultivated tastes of the people of 
Pontiac, Yours truly, 

B. F. Bower. 


WANTS, 


Advertisements under this head, 6 lines (36 
words) or less, one time, $1. 00. 


UR rates are 5 cents a line. HOME DELIGHT, 
Council Bluffs, Iowa. 


Waa nein © on by lad compositor. Ref- 
erences eaired. ‘Address HARRY L. 
BROWN, Shcds Neb. 


W ANTED—Canvassers to obtain oqpertiptons 
and advertisements. Address PRINTERS’ 
INK, 10 Spruce St., New York. 


] ppaczonr PUBLISHERS, penne send circu- 

lars an 4 price Ist list of your directories to U 8. 

apenas Cc Box 1407, Bradford, McKean 
‘0., Pa. 


G ITUATION WANTED—Position wanted by a 

first-class phutograver artist, who also thor- 

Pacers hot to-etching and line work. 
'EINKIRCHNER, 883 St. Dominique 8t., 





Mont 


[* you want to buy or sell a newspaper, start a 

in your town, it 
Rewet a write to the NORTHWESTERN 
N ae ER ‘CRORES AGENCY, Dodgeville, 


one or Bags one sta 


WANTED Position as mar re editor of live 

dail — M4 by man who believes that 
it takes “ hustle” to win success. Have had ex- 
pesaee and would invest money in the right 
place. . D. DORSETT, Alton, Iowa. 


position WANTED—By oung man, practical 
news and job printer, with several years’ ex- 
‘rience in all branches of sien de newspaper 
work, includ local and en wag — 
Address R. L. SBIT, IT, Memphis, M 


W ANTED TO SELL—@5,000 will nae a first-class 
becribers, No city of 75,000 inhabitants ; 2,000 

su rs. Now 

patronege so. Must have $4,000 Oo eash. Cc Geos Job 
LIVER, 46 ‘Maple St., t., Nashville, Tenn. 


A® EXPERIENCED gener: general and ial solici- 
tor, thoroughl nea acquainted with advertiser: 
fenerally, is — or a position with New York 
ouse. Al refere nces ven. Address, stating 
medium and terms, “ E,” Printers’ Ink. 


hem years in newspa newspaper business—-office 
4 boy So advessinne: manager. — oa 
wide-awake. Moderate ane y rences, 
Can Ibe of service to you Xiadirece na Steady,” 
care Printers’ Ink, 10 10 Spruce St., New York. 


Wes buy y half-interest in ae weety 
——— Roper in W: Califor- 

nia or 0! estern State. 

caperiones, ut am no ,printer. ‘Addi — 

particulars, “ INDIANA,” car care Printers’ In 


7 ANTED—Position in ion in good country office by 
sober, industrious and reliable young man, 
familiar with a conatey noumpeper - job work 
if particulars in first letter. 

Midress FLAK AREY Le BROWN, Indianola, Neb. 


ETAIL MERCHANTS — Advertisements for 

grocers, dry goods dealers, oes | rf - 
Conteep. clothiers and alllines. Two 

subscribers to AMERICAN ADVERTISER, 

13 yey St., Chicago. Catalogue cuts free 
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7 ANTED—A purchaser for a well equi: 
A) steam-power a. lant ett canipped 
per in a town in Chester 


cou ny Pa., forty tiles from ‘Philadel lphia — 
job work. M. LLOYD, West Gove, P: 


ANTED — — Progressive p printers, sdehaon 
agents to make money, save type, facilitate 
job work, ress work selling, ng the only 
gnerap ractical § outfit. 
—v_ by M. J. HUGHES & 
New York. 


by 
Stereot Manu- 
., 18 Spruce St., 
Position WANTED—On reliable newspaper by 
mand ink sketch artist, a Christian man ; 


understands e advert rtising Fut} will do Be 
porbertal work if uired. Samples of w 
will be sent on application. ‘“THOM?,” ‘Port 
Smith, Ark. 


V 7 ANTED—A weekly news| pogemeer and job office 
in 2. field ame of further cultivation. 
to invest. Paper must have at 
act 1160 circulation, os advertising and job 
sa eg Add . LIVINGS' ‘ON, Ben- 
nington, Vt. 
Aws expertenecd news} aper r wants to 
with a firm who wishes an agent 
to place om ke or introduce printing ma- 
ery in Southwest and Pacific coast. Al refer- 
ences. Moderate salary. Address “ MORRIS,” 
care rs 
7 ANTED—Persons suffering from headache 
to send 25c. (stamps) for Stewart’s Head- 
athe Foweers, Bi — and charcoal 


refunded if not 
isfactory. ee G. SOSTEWART & OO ., 123 Pontiac 
Bide. Chicago, Lil. 


War ANTED—Subscription “departmen nt, hus 

for the leading Jew —~ journal in the ar 
Jewish young man, of appearance and ad- 
dress preferred. Will ven an gay te 
to travel all over the United Sta’ Address 
AMERICAN ISRAELITE, Cincinnati. 


JUBLISHERS—Send for OUR_HOMESTEADS. 
Wonderfully low club rates. Nothing so good 
oe before offered. A forty-eight page illus- 
magne of fact Degen and humor. 
Beautirully 


r. JOHN L. 
Publisher, 67 ie. 


67 Fifth Ave., New York. 
$2,000 


PAID for past three months’ ad- 
and addresses of 2° 


wane ee small remittance 
young men, rural dis- 
tricts. Will sell original letters or will address 
cuvetones or wrappers from them. One copy 
only. Write us. P.O. s. P.O. Box, 1925, New York. 


DIRECTORY GRATIS.—Librarians or others 
interested in newspaper statistics and not 
supplied with the 1891 ition of the American 
—apener Directory, may have a copy gratis on 
aan ion, as there area few on of no 
commercial value since the ocston for 1892 =e 
poem will be delivered free to bearer or expre: 
om Address AMERICAN NEWS SPAPER 
Dr RY, 10 Spruce St., New York. 
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ADVERTISING NOVELTIES. 


Advertisements under this head, 6 lines (36 
words or less), one time $1.00. 


ANUFACTURERS of novelties 
municate with STAR SUPPL’ 
1276, Elkhart, Ind. 
ATALOGS! CATALOGS!! 
iongg sae illustrate catalogs, with orig- 
mbossed covers. nd for esti- 
mate. RIFFITH. AXTELL & CADY CO., 
Holyoke. Mass. 

‘(HE CHICAGO SCALE CO. furnish a large 
variety of useful articles for publishers 
remiums, lly such publications as 
among the rural classes. They sell 
more sewing machines than ines than any other concern. 


pty a gd CUTS for retail merchants’ use 














lease com- 
COo., Box 


CATALOGS!!! 


logue of cuts free. Mention Printers’ Ink. 6. 
— AMERICAN ADVERTISER, 113 Adams St. 
cago. 


Np PRINTING. The latest improved 
rocess in beautiful bronzes. Cheaper than 
lithographing. Sample order 1,000 ket-heads, 
000 A envelopes, complete, $9.25. Ad- 
to headquarters, GILLAM’S 

SONS’ COMPANY, Philadelphia. 


PRINTERS’ 





INK. 


= the purpose of inviting announcements 
Fr of Advertising Novelties, likely to benefit 
reader as wer = vertiser, 6 lines, 36 words or 
less, will be inserted under "this head once for 
one dolar. Cash with order. More mer con- 
tinued insertions 75 cents a line each 
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ILLUSTRATORS AND ILLUSTRATIONS, 


Under this head, 2 lines (12 words) will be 
inserted three times Sor $1.00. 


Tea=c and type, type, electrot; 
“*R,” 62 Ring St., Pre St., rovidence, % * 


ATCHY Ontline Cuts for 1 newspaper advertis- 
ers. Write to “ Advertising Fiend,” Cadiz, 0, 


Queene Mechanical Engraving, oaee I x lec- 
trotype Eng. Co., 7 New Chambers St., N. Y, 


‘NUTS CATCH THE EYE. We use a new one 
/ every day in_our newspaper advertisin 
We'll sell them. Write for acatalogue. SA 


& COMPANY, Men’s Outfitters, Washington, D. ‘ 








pages, 








ADVERTISEMENT CONSTRUCTORS. 


Advertisements under this head, 6 lines (36 
words) or less, one time, $1.00. 


Aas and cuts for retail mer- 
deas, forms and available advs, 
taking AMERICAN AD 


time and effort b: 
Be Chicago. $2 per year 
mos. 


Save ti 
VERTISER, 113 Adams 
rg 2 cuts free ; $i for 6 
7 NOW-HOW-ITIVENESS ” is an essential 
XN faculty in the preparation of effective 
ote, Many people think Ihave it. You can tell by 
rying. ries of 5 for $2; 10 for $3.50, cash with 
om Will please you or refund. Chas. A. Bates, 





Indianapolis. Send | paper containing old ads. 
DHILADELPHIA, Jan. 15, °91.—Gco. F. Nel 
Sir—Out of several hundred pT oe aa 
vertisements received A ours are decidedly the 
best. W. ATLEE BURPEE & CO, Growers and 
Importers Farm and Gerden Seeds, If you want 


anad write to G. F. NELSON, 10 Spruce St.,N. Y. 
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SUPPLIES. 








Advertisements under this head, two lines or 
more, without display, Tec. a line. 


yar BIBBER’S. 

I EVEY’S INKS are the best. New York. 
4 

L2=*s INKS are the best. New York. 


JAPER DEALERS—-M. Plummer & Co. 161 

William St., N. Y., sell every kind of paper 

used by printers and a lowest prices. 
Full line quality of Printers’ I 


MISCELLANEOUS. 
Advertisements under this head, two lines or 
more, without at display, T5e. a line. 


QEPSINA KO-KO TOLU Gl Sue Suse cure or 
indigestion. Send 60c. for 60 pieces, 
to SOL. COLEMAN, manufact’ veep 


cial 


"FOR SALE. 
Advertisements under thishead 7 cents a line. 


Quire FOR COLLECTIONS—Send for lists. 
E. T. PARKER, Bethlehem, Pa. 


$1 BUYS 4 LINES. 50,000 co ~y PROVEN. 
uv WOMAN'S WORK, Athens, 


OTOR and ay 4 for sale. on motor (run- 
ning daily); also Dexter folder. yell Lear 
Sone of TH  COURIE! t, Chatham, N. Y. 


* Feed 5 oa, copy of the American N 
‘or 1892. 


© CO. Pearringe paid 10 10 Spruce | 8t., New York. 


YSTIC GLOBE—The most marvelous to; 
4 the An excellent premium for — 
ers and ¢ othing men. Sample 
EMPIRE PUB. CO., 146 Worth St., New Yoru. 
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ANDSOME ILLUSTRATIONS f: rs. Cat- 
H alogue, 2c. AM. ILLUS. 8. UO., Newark, N. J. 


10,0 000 agent Ae gummed “We cell df any State at 
ie eit 4 cts. on each re 


Pied. P aes . AGENT’S HERALD, Phila., Pa. 
IR SALE—A Democratic newspaper and ~ | 
Vs ioral oer ot 
wil en y. sb ‘4 
fraer nt job presses, folder ‘ond water m 
&c Fine lot of newspaper and bo job type, ‘all | mee 
system A sp! = ~ agi at ad t, _— 
er business. 
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ADDRESSES AND ADDRESSING. 


Advertisements under this head, 6 lines (36 
words or less), one time $1.00. 


OHN T. MULLINS’ MAILING AGENCY, Faulk- 
land, Del. $2 per 1,000. 


JAMES and address of 22,000 married leaice 
> wee remitted money for our eeu o Oh 
_— er original lette: av or ee 
All SUPPLY CO.” No 68 


fresh, never used. 
Broadway, whit 
ere inal ompleted a valuable list of 


Wa have 


Other lists in any trade or Te ¥ 
lable, honest work. pO CRAN LLING 
13th St., New York. 


aa for “ quick,” “ =e ” and “ quett, ed 
00 cash Py | om 600 


$1 sent 
mmed addresses, m: ‘ oYsend 
our orders to 


Re- 
& CO., 


yN 
to the heart of the Granite State. 
UY RICHARDSON, Tilton, N. H. 


P= who have facilities for bi 
rtisers and consumers rot contact 
lists of names and 
in 6 lines, 36 words or leas, under this head once 
for one dollar. Cash with order. More space or 
continued insertions — cents a line each e. 


ad- 
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AD VERTISING MEDIA. 


Advertisements under this head, two lines or 
more, without d 


isplay, T5c. a line. 
G RIT 
I 
G POKANE SPOKESMAN. 
~ 
Byme TIMES proves over 33,000 circula 
tion. It will pay you. 


A= GUIDE, New York. The leading 
nts’ paper. Send for copy. 


IN HOTEL GUIDE has a wa: te tting 
Bier there” for the benefit of of adve: - 
M EDICAL BRIEF (St. Louis). 
4¥i tion of any medical dical journal in to 


gd tA Canada List (60 or jist * DEWEY? Hamilton, Gan autee 


pe aa CATALOGUE. Greenville, em. 
reaches the women. Advertise! Copy 


Gras TELEGRAPH — The only mol 
Democratic daily in Oreg in Oregon, Idaho & Wash. 


*ARM LIFE, of Rochester, N. Y., 16 
Foi onthly. G teed ciretn, 86,800. 





A DyEaTEEre GUIDE. Mailed on recei 
stamp. STANLEY DAY DAY, New Market, 


T= GREAT WEST—Aberdeen, South Da- 
kota. It’s new, spicy and reaches 5,000 
readers. 
$1. 50 2 sees . 6 , cts. EN- 
TERPRISE, Brock’ m, Mass. Circ. 7,000 
GAZETTE ADVERTISEMENT RBCs yer 
x Baiteel papers. $1. Testimonials. GAZETTE, 
Th BIGGER — “THE TERRE HAUTE EX- 
a any paper in Indiana outside 


of 
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Indianapo 
BE independent. “Ow “Own yor your own ne' 
sone to PICTORIAL K. 
LIES CO., 28 West 23d St., “New Nork City. 
ANBAS | is thorou rhly covered by THE KAN 
ending tam vpn a'e f TAL, Topeka, Kan, the 


nd family newspaper of the Si State. 
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the smaller towns of the | 
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UR RATES ope ce low (te) wo sem’) tuys 


e prove 20,000 cire’n. Sample 
free ILLUSTRATE D WEEKLY, Topeka, = 


‘| PEOPLE’S ILLUSTRATED JOURNAL 
(monthly), New Orleans, La. A Southern fam- 
magazine, it reaches Sou’rn homes. Adv’tise! 


Cua. Central, South and Southeast- 

hio offer a rich field for advertisers. 
THE OHIO STATE JOURNAL—Daily, 12,500; 
Gunday, 17,000, and Bu Bn cover the 


leading ad 


toe a "DALLAS MORNING 


41 102 Sitvs 8 were issued after 


election with the p its pa- 
<n THE GALVES IN NEWS, this infant won- 
der has grown so that it runs daily at ite own ex- 
pense two special trains a ce of 106 miles, 
| ~ A Se cee of 7 presents the above unparal- 


Cir ADVERTISEMENTS in PRinTERs’ 
INK with 


an .—- . 
upplies, 
rice is 7 
ng of Wants, Bill Pi an 
vertising Novelties, Addresses 
Ilhust: rs and Illustrations and Ad 
Constructors, ~ — (36 words or less) will be in- 
‘0 lines (12 bape or less) three 
times for one "dollar if the mpanies the 
order. onal eee « y ineortione charged 
75 cents a line each issu 
—_ 


BILL POSTING & DISTRIBUTING. 


Under this head, 2 lines (12 conan will be 
inserted 3 times 8 times for $1.00 


ooKs, bills, &c. tM. DREW'S TICK- 
AGENCY, Gcncord KH. 


O ys PANCOAST, Thurlo' a Pa 
e mington, Del., and Delaware 


* END 5,000 circulars an 
SON, bill distributor, Will 


C! RCULAR distribution a epecianty. AMERI- 
CAN ADV. CO., 122 Market Allegheny, Pa. 


IRCULARS distributed, $2.00 per M. Signs 
tacked. HOWARD ADV. &" Peabody, = 


a. MATTER DISTRIBUTED. Circulars mail- 
. Usual rates. E. A. KING, Shawano, Wis. 
ve BRTISING matter distributed. Circulars 
mailed. 000 addresses. ALLISON ADV. 
CO,, Erie, Kan. 





coyers Wil- 


o., Pa. 


and 7 9 00 0. A. ROBERT 
illiamsb ong Miss. 


Cmts mailed at reasonable prices. Ef- 

ficient work and good results. We solicit 

onsen mdence. Address KALB & CO., Rush- 
ie, 0. 


| Fe ‘ge the purpose of inviting announcements of 
addresses of local bill posters and distrib- 
am two lines(12 words) or less will be inserted 
three times under this heading for one dollar, 
or three months for five dollars. Cash with the 
order. More space 75 cents a line each issue. 





L’ ART DE LA MODE proves an average sale 
of over 35,000 copies. 51 Tribune ‘pide. N.Y. 


6000 2 ety Seas 8 Tea 


For Copying.—Fisstclass_ ett org to lease. 
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iti INOREASERS. » Every live lo- 
wants ’em ; cree Y 

_UAAUE siesetive apy An 9 Write 
W. HARPER, Columbus,0. 


PATENT Se 
The Delta. 


THE BEST PAPER IN NEW ORLEANS. 


Kate Field’s gucmmy thetrbutnttite 
Washington, 


the le you want to reach 
when you advertise ! 
Washington, D. C. 
DON’T 
Order any kind of cuts for printing until you 
have heard from us. It will pay you to write us. 


CHICAGO PHOTO ENG. CO. 
THE EVENING JOURNAL, 


JERSEY CITY’S 
FAVORITE FAMILY PAPER. 
Circulation, = - - - (5,500. 
Advertisers find IT PAYS! 


OPINIO Washington, 
New York. 


UBLISHER Fyo RNALS having 

Pe ualfern fate 20 on: BURN or me year, 

discount for time. or and under 

no hey hd cut their price, are invited to 

= sample copy, quote rates of advertising 
commission ‘allowed agencies. 

STANLEY DAY, New Market, N. J. 


I Write Ads 


E. A. WHEATLEY, CHICAGO. 




















Always pays 
Advertisers. 
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Advertising. 
If you wish to advertise in an: publication, 
send for my rate on — Expense lig 
full facilities ; 





B. L. CRANS, 10 Spruce | St, New York. 
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ST. LOUIS, MO. q 
75,000 Copies Each Month. 


An ex ly desirable medium for ( 
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PNEUMATIC TUBES 


FOR NEWSPAPER OFFICES. 
SEND FOR ESTIMATES TO 
METEOR DESPATCH CO., 


> J Pm 14¢h &t., New York, 
State St., Borton. 


The Judge, a? New York, uses our system. 


PRINTERS’ INK. 





pd ell German lang. and live. Fee 


ites of adverti , ote., address 
A, chester, N. H. 7 








[Dodd's Aivetsine Arerer Boston, 
World 
Send for Estimate. 
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RELIABLE DEALING CAREFUL SERVICE. 
7" LOW ESTIMATES. «23 


SAN FRANCISCO CALL. 


Established 1853, 
Daily, 68,487—Sunday, 63,207. 


> 
The Leading Newspaper of the Pacific Coast 
¢ in Circulation, Character and Influence. ; 
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STUDY LAW 
Takes a fi -- + 


Sprague Correspondence 
School of Law. (Incor- 
porated.) Send ten cents 
stamps for particulars to 

J. COTNER, Jr., 
Sec’y, Detroit, Mich. 
312 Whitney Block. 












Our New 


8-PAGE CATALOGUE 


Of Popular Goods 


Can be mailed with your catalogue without 
extra postage, will bring exc a returns 
and satisfied customers, We carry the stock, 
take all the detai], and but Tittle: ot the 

10,000, with your imprint, $10.00 ; 1,000, 
essa Bg $1. Send for sample. 


W. N. SWETT & CO., 28 Reade St., N. Y. 
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SEEDSMEN 


HAVE FOUND 


THE NEW YORK LEDGER 


an eminently satisfactory me- 
dium for their advertising. It 
was used largely last year, and 
those using it have largely in- 
creased their space to be used 
this season. 
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WHO SPOKESMAN 
DO FANCY WORK has 7% per cent more paid auboesthore 


than any other daily paper 

Refer to THE MODERN PRISCILLA daily for | $ within 300 miles of Spokane, ash. 
instruction in Fancy Work and Painting, sugges- | 
tions for House Decoration, new patterns for 


Knitting and Crochet, etc. ESTABLISHED 1852. 
Advertisers of first-class goods that ladies buy L P F | S H E R 
should give THE PRISCILLA a trial order. e e +] 
— Newspaper Advertising Agent, 
Cireulation proven by postal receipts, ete. 91 Merchants’ Ex.. San Francisco 


Advertising Rate, 25 cents per Agate line. 
Forms close the 20th of month preceding 


5 ait PRISCILLA PUB. CO., ADVERTISING 
=aesceaaay| CLOCKS. 
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4 Types, a 7 
Z e | * 
4 Borders, | > § 
z - _ | 
Facilities, | @ N 
Workmanship, / ~ 3 * 
and experience enables the F = 2 > 
Printers’ INK Press to F | && s° 
turn out artistically dis- EF) w 3 
played advertisements for & $ ey 
4 these in quest of -such — s © 
work 4 my, 
: e § x 
Z To display an ad properly is € ; & . 
3 an art—we have the art and ar- £ a SS 
4 tists. q 
4 PRINTERS’ INK PRESS, )| BAIRD CLOCK CO., 
4 20 Sgruie Stwect, Annes, PLATTSBURGH, N. Y. 
NEW YORK. 4 LONDON OFFICE: 
Soe EENNENENMNRMARTAF= | 497 QUEEN VICTORIA STREET, E. C. 
SAS EE EEL ERE RENEE EEE EEE ELLE EOI 
¥ AN ORIGINAL SERIES OF iS 
= - FAST WEB PERFECTING PRESSES - « 
wy is now being placed upon the market by the CAMPBELL PRINTING e5 
% PRESS & MANUFACTURING 060., 160 William St., New York. se 
i a Fe 
Re The 4 and 8-Paged Press is Now Ready. re 
w 
# AN ENTIRELY NEW MODEL, containing, the & 
Ss NOVEL POINTS, by whch ‘an edition can be started 5 
$Y quicker than has heretofore been ible. 
Pi 
% Not the Cheapest to Buy, but the Cheapest to Run. 
3 STRONG, DURABLE, LEAST LIABLE TO CHOKE, and 
ES EASY TO HANDLE. 
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“ yearly advertiser who relies upon that 

A JOURNAL FOR ADVERTISERS. expectation may be released from his 

PUBLICATION OFFICES : order at the pro rata price, provided 

No. 10 Spruce Street, New York. he expresses a wish to that effect within 

No. 138 Fleet Street, E. C., London. one month after April 1, as above 

Issued every Wednesday. Subscription Price: named. 
Two Dollars a year. Three Dollars a hundred ; 


single copies, Five Cents. No back numbers. ANOTHER one of ‘the Recorder 
AbvERTISEMENTS must be handed in one week jdeas” is a fac-simile letter signed by 

in advance. 75 cents a line ; $150 a page. Ste Tames sal ent to abeneun 

It has the novel beginning : 

NEW YORK, DECEMBER 28, 1892. I would like two minutes of your time, for 


which I am desirous of paying. Assuming 


° ° » that the income of the gentleman to whom 
Tuis is the last issue of PRINTERS’ this letter is addressed averages $15,000 a year 


Ink for the year. A year ago the I enclose check for 120 seconds at this rate, 
promise was put forth that no issue A check for sixteen cents is enclosed 
in 1892 would be so small as 50,000 with the letter, which then goes on to 
copies. That promise has been kept. quote an editorial in PRINTERS’ INK, 
The smallest edition issued during the ‘the representative journal of adver- 
entire year is for the current week, tisersin newspapers.” This is the only 
which exceeds the guaranteed edition case on record where a man had to 
by only 150 copies. The largest edi- be paid to read the ‘‘ Little School- 
tion was printed January 13 and con- master.” 

sisted of 80,500 copies. The average The Detroit Mews carries the idea 
edition has been 51,618 copies. Some a little further and encloses a crisp dol- 
steps have been taken in Congress lar bill with its circular, Probably few 
looking to a law declaring it illegal for people would take the trouble to cash 
a publisher to guarantee the issue of a sixteen cent check, but a dollar in 
any particular edition, and also to limit currency is more tempting. That this 
the number of sample copies that may sort of circularizing, if carried to any 
be mailed. No such laws have been great extent, would be very costly goes 
passed, although there is much to be without saying. 
said in favor of them. PRINTERS’ INK ———_—_—_ 
does not at present guarantee any par- THE decadence of the advertising 
ticular edition for any issue in 1893, card proves how thoroughly subject to 
but sees reason for believing that its fashion is the science of advertising. 
average output will not be less than Ten years ago or more the prettily 
during the year that is closing, and lithographed card was to be found 
there are not lacking indications that everywhere. Collections of hundreds 
the issue may be larger than ever. and even thousands were made by 

PRINTERS INK has assurance that children and sometimes adults. Scrap- 
its difficulties with the Post-Office De- books and screens made of advertising 
partment will soon be adjusted without cards were furnished in quantities for 
a necessity for the slightest change in use in hoSpitals and by charitable enter- 
its methods of publication—careful ex- prises. A great deal of money was 
amination of them having made it spent and a great deal of rivalry shown 
plain that its publishers have been par- in getting up handsome souvenir cards 
ticular from the first to conform to with the advertisement of a business 
every requirements of existing law. house more or less conspicuously dis- 

Inasmuch as some persons have played on them. Children would make 
refrained from making advertising the rounds of the stores asking for 
contracts with PrinTeRs’ INK for any sample cards, and even regular custom- 
very large amounts while the paper is ers would request that a set of the 
under the ban of departmental censure cards be wrapped up with the purchase. 
(although the yearly orders for 1893 But the very furore made over them 
already entered amount to over $30,000 hastened the demise of this style of 
—nearly six pages), its publishers will advertising and to-day one finds few 
continue to accept yearly orders at a examples of it. The money formerly 
discount of one-third from schedule spent in this way is apparently going 
rates until February 1—possibly till into newspaper advertising and is giving 
March 4—and stipulate with patrons better satisfaction to the persons most 
that if the departmental postal diffi- interested. 





JOHN IRVING ROMER, EDITOR. 































































Ward’s Sapolio Monthly is to be 
issued on an entirely new plan. On 
the first page of its December number 
we find the statement: ‘‘ We solicit 
ideas which are really bright or prac- 
ticable.” This is not requiring too 
much ; they ought to be either one or 
the other, but the announcement con- 
tinues: ‘‘ They must be original.” 
That entirely closes Mr. Ward's source 
of supply heretofore relied upon. 


One of the glaring inconsistencies of 
the present postal law as applied to 
newspapers now stands a fair chance of 
being remedied. A bill has been in- 
troduced into Congress, read twice and 
ordered to be printed, according second- 
class rates of postage to monthlies for 
circulation in their own cities of publi- 
cation. This right has been enjoyed by 
weekly publications and it has always 
been a matter of wonder why a New York 
monthly magazine, for exampie, should 
have to pay a higher postage rate for 
copies mailed to city addresses than for 
copies sent to San Francisco. 





THE benefits to be derived from 
newspaper publicity are obtainable 
from no other source. The public is 
unconsciously, but surely, educated in- 
to buying these various articles, of 
which proofs innumerable are to be 
seen. For instance, in certain sections 
of the Catskill valley, where the most 
primitive stoves were once used, now 
fine and elaborate ranges are to be 
found. These, like many other adver- 
tised things, are expensive, but they 
are worth the money they cost, and it 
was only advertising that made people 
cease to regard them as luxuries beyond 
their reach. 


THE Associated Press will cease to 
exist after January 1. Its hyper- 
conservative policy and exclusiveness 
are largely responsible for its decline. 
This old concern was organized nearly 
fifty years ago by the leading morning 
papers of New York and the news was 
sold to newspapers in other cities. 


The Associated Press franchise became 


rated as an asset, worth $250,000. 


The papers owning it refused to admit 
other newspapers on any terms what- 
The growing demand for such 
service, led some ten years ago to the 
organization of the United Press As- 
sociation, which, at first, had only a 
single member in New York. Its 
aggressive and energetic spirit soon 


ever. 


PRINTERS’ INK. 
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made it a formidable rival of the older 
institution, the latter deteriorating 
rapidly. Last summer the New York 
Sun cast away as valueless its partner- 
ship in the New York Associated Press 
and entered the United Press. 

The new concern will be known, it 
is stated, as the National Associated 
Press, under the management of 
Walter P. Phillips. 


THERE WERE REPORTERS IN 
THOSE DAYS. 


**And behold, the man clothed with 
linen which had the ink-horn by his 
side, reported the matter, saying: ‘I 
have done as thou hast commanded 
me.’”—Ezekiel ix. 11. 

— +) 


Advertising Novelties. 


Manufacturers and users of advertising novel- 
ties are invited 10 send specimens for review 
under this head. 


From D. E. Goe, Randolph street 
and Michigan avenue, Chicago: An old-fash- 
loned whirligig utilized as an advertisement for 
the Electrical Supply Co. 

From the Publishers and Printers’ 
Supply Co., 325 Dearborn street, Chicago: 
Cheaply made lead pencils with advertising 
matter printed on them. 

From the Michigan Stove Co.: A 
piece of sand-paper with advertising matter 
printed on it and this motto: ‘* Our Success is 
due entirely to ‘sand.’ ” 

From the New York Newspaper 
Union, 134 Leonard street, New York: A 
glass paper-weight with non-erasable adver- 
tisement. 

From Fred W. Gardner: A neat 
leather wallet with inconspicuous advertise- 
ment of Garland stoves on the inside. 


From the Advertising Cracker Co., 
207 East 18th street, New York: A novelty 
made out of paper and pasteboard that can be 
made to make aloud report, ‘The particular 
one in hand bears the ad of Smith's umbrellas. 











A PLEASING IDEA. 


Tue Casket, 
A Journal devoted to the interests 
of Funeral Directors, 
Rocuester, N, Y., Dec, rs, 1892. 

Publishers Pruxtens’ Inx: 

We asked the artist who 
who sets up most of our 
display ads each month 
whether Printers’ Ink 
would be acceptable as a 
Christmas present. You 
ought to have seen the 
smile that wreathed his 
countenance! Hence the 


enclosed dollar, for which 
** * 





foes send the paper one year to 


hester, N. Y. 
raiene Tue Casket Pusiisuinc Co, 
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HARRISON & SON'S ; 
ADVERTISING OFFICES, % 
22 Paternoster Row, London, England, 


Undertake contracts for advertising American firms in all European 
publications. 
References given to leading American advertisers. 
Advertisements written, designed and placed on best terms. 
Agencies arranged in London, | Paris or Berlin. 


CORRESPONDENCE INVITED. 





EESSGLLLLOGOLOGOGOGOOS 





36 Union organ of The General Federation of 
THE 2 NEW CYCLE, Bad Gli: Chicago Daily News: THE CYCLE was 
oes Central Music Hall. Chicago Inter-Ocean : 
yt AY EY a Clu oo conn aap te =< a a rae ” CYCLE, with Mrs. J. C. Croly, as editor was 
pA the organ, and pledged the sapport of the Federation. 


Che Christian Advocate. 


pay weekly matoepeiin newspaper of “‘ The Methodist Episcopal Church.” Circulation, over 

50,000 guaranteed. We invite correspondence from advertisers who would like to reach our 

people, and whose advertisements would be appropriate for a religious family journal. Address 
HUNT & EATON, Publishers, 150 Fifth Ave., Cor. 20th 8t., New Vork. 














Forms to Press 
on the 
18th 






BRING 
GRATIFYING 
RESULTS 





BECAUSE THE 


, 4 AE MILLION CIRCULATION ; 
16 AMONG A CLASS OF PEOPLE 








E. C. ALLEN & CO., 


PROP'S 
AUGUSTA, ME. 

















PRINTE 


THE AMERICAN QUEEN, 


BRIDGEPORT, CONN. 





ISSUED MONTHLY. 





Advertising rates, 25 cents per line. 
Forms close the 5th of month prior to 
publication. 

Including news-stand sales and sub- 
scription list, it has a monthly circu- 
lation of 25,000. It is elegantly 
printed. The fashions are the very 
latest, and in advance of other publi- 
cations. A cut paper pattern accom- 
panies each issue, making it eagerly 
sought after by ladies. 





Send for a sample copy and estimate 





B. L. CRANS, 
Advertising Representative, 
10 Spruce St., New York. 
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| The right thing advertised in right me- 
diums never fails to bring profitable 
results. Had not you better think this 
over carefully ? 

Our claim to your thought is the 
ability to place advertising in our pa- 
pers with the endorsement that obtains 
cordial attention for the article adver- 
tised. There is no other way to reach 
these 260,000 homes so easily and 
cheaply. 

The right thing is anything which 
appeals to people with homes, the peo- 
ple who have money for the right 
| things of life. 











Put ] sunday School Times. 
’ PHILADELPHIA. 
Them Presbyterian. 
On | Lutheran Observer. 
Christian Standard 
Your Presbyterian Journal. 
List } Ref’d Church Messenger 


} Episcopal Recorder. 
| Christian Instructor. 
| Have you the § Christian Recorder. 

| 


ht thing . | Lutheran. 
— se Presbyterian Observer. 


| vertise ? 
Association 


| 
| = Phila 











Over 260,000 Copies 
Religious Press 





Die West 


liche Post 


(WESTLICHE POST ASSOCIATION, Publishers, St. Louis, Mo.) 


IS THE BEST 
ADVERTISING MEDIUM 








EE Wa Wey BECAUSE it has a Daily, Sunday and 
ClOCiSCele S'S) Weekly Edition. 
BECAUSE it has the largest circuiation 


of 
BEC 
the 


WHY ? 


any German Daily in the West. 


AUSE its circulation is larger than 
combined circulation of all the St. 


Louis German Dailies. 


BECAUSE its inside, outside—and, in 
fact, all of it—is prepared and made in 





tts 


BOPP ®) 
EMIL PRETORIUS, Editcr. 
EDW. L. PRETORIUS, Bus. Mgr. 





own capacious editorial rooms and 


printing office. 


TRY US AND BE CONVINCED. 
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DETROIT 
TRIBUNE 


PAID SUBSCRIPTION, 


Daily, = 20,650 
Weekly, 65,000 


Proved Paid Circulation, or No Pay. 
oe 











DETROIT Post-OFFICE, 
Office of the Postmaster, 
Detroit, Mich., Nov. 9, 1892. 
Publisher — the Detroit Tribune: 

SIR urs of Nov. 8, 1892, asking for the total number of pounds of the 
Weekly 1 Edition of the Derrorr SBUNS, upon which postage was paid for ten 
weeks, ending Nov. 3, 1892, is at hand. 

The following is the total weight, and is computed by ospenating the Weekly 
from the Daily edition, mailed on the same day— ,692 poun 

Very respectfully, 
ELWOOD T. HANCE, Postmaster, 
By Epwin C. MADDEN, Supt. "Second-class Matter. 


Nine copies of THE WEEKLY TRIBUNE will weigh a 
pound, and after deducting for weight of bundle wrappers and 
twine, it will be seen that the average weekly circulation has 
been upwards of 72,Q00 copies. Since election day the 
subscriptions of about 6,000 Campaign Subscribers have lapsed, 
leaving present bona-fide paid Weekly Circulation a trifle over 


66,000. 


M. C. REEFER, 59 Tribune Building, New York vity, 
EASTERN MANAGER. 
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Lat LY 


YOU ARE LOOKING FOR 


POINTERS 


which will show you how to advertise with profit to your- 

self. If you are caught on the wrong POINTS they may 
@raw blood without adequate return, The consideration 
of the following POINTS will be to your profit. 


THE STANDARD LIST 


OF—— 


THIRTY MAGAZINES . . 


is the representative Magazine List of the United 
States, giving a larger high class circulation than any 
other list open to advertisers. 


The circulation is in excess of 2,000,000 wie A 
and the price of $1 per line cannot be equalled, wit 
out loss of money, by any other individual or concern in 
the world. This price of $1'2 per nonpareil line yoo 
to all advertisements of five lines or over. A full 

same rate per line. (Less than five lines, $15 per ine.) 
No discount for repeated inse ions The rate of @12 
per line is the ONE and ONLY PRICE invariably, 
without commissions or discounts. 


THE LIST. 


ARENA GODEY’S 
ART JOURNAL HARP Ag h 





PETERSON’S 
my Yaa 


BALLOU’S MO. HOME MAKER PO 0 
BUDGET teisuRe HOURS REV, OF REVIEWS 
CENTURY LIPPINCOTT’S SCRIBNER’S 
COSMOPOLITAN NEW, goon? 

CURRENT LIT. NO.A VIEW peg tomes 
DELINEATOR - NTTLE® ss A CROSS 
DEMOREST’S TING SERVICE 
ECLECTIC OVERLAND Vicks MAGAZINE 


Only First-Class advertisements received. All ad- 
vertisements will be set in column and measured in 
nonpare . —— inserted and forwarded without extra 
charge. ~ $4 each issue of the magazine contain- 
ing “Ad. * be sent to the advertiser. Send copy 
now for December list. Always address 


J. WALTER THOMPSON, 
808 Tacoma Building, Chicago. 39 Park Row, NewYork 


NY 


i) 


Ye 


> 


<——— 


“A 
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This ts the way the N. Y. RECORDER 
proves tts circulation, and Advertisers, 
Newspaper Men and Advertising Agents 


admit that the proof ts conclusive. 


‘ 





THE RECORDER believes that it has a larger circulation on 
Manhattan Island than any vther one, two or three cent news- 
paper. Advertisers and the public will notice that we do not 
set up claims to “averages” or “grand totals;” nor do we 
adopt any other two-sided device for impressing the extent of 
our circulation upon others. We print the actual number of 
RECORDERS that each wholesale newsdealer orders, and for 


which we receive pay. 


NUMBER OF RECORDERS 
NAME OF WHOLESALER. BouGut Dec. ll. 


American News Company, * . ° ° » 25,400 
James Adams, ° ° e ° ° e ° 2,900 
Brooklyn News Company, ° . ° ° ° ° 6,750 
Egan & Co., e m . ° ° e e 1,313 
Goode’s News Agency, ° e ° e ° . 2,321 
Harlem News Company, ° . ° ° ° e 5,754 
M. A. Hart, . . . . . . . . { ,;098 
Korminski Bros., . ° ° . ‘ e ° 1,698 
Long Island News Company, ° ° . . ° 1,519 
Nassau News Company, ° e . * . ° 9,654 
National News Company, . e ° ° ° 3,017 
National Newsdealers’ Supply Co., ° ° ° ° 2,400 
New York News Company, ° ° . ° . 1,500 
Jas. Schenkel, ° ° . . ° . ° ° 3,627 
Schlaner Bros.,_ . ° . ° ° . ° ° 900 
A. Schlickerman, . ° ° ° . ° ° ° 2,198 
Squire Stevens, ° . e ° ° . e ° 2,163 
Union News Company, ° ° e e ° ° 1,500 
Union N. J. C. R. R., ‘ ° ° ° ° ° ‘ 3,552 
William White, ° ° . ° ° e ° ° 3,926 
H. C. Wickett, ° ° ° ° ‘ i {1,160 
Williamsburg News Company,’ . ° 6 ° ‘ 5,593 

89, 943 


Country Newsdealers and subscribers from Maine 

to California, for whose orders, which are on 

fiie, Post-Office or express aa cope are held, - 34,151 
Exchanges, . ° ° ° 823 
Sold to Newsboys and Street Stands, . . . . . ‘5,173 


Total Number of Recorders sold Dec. (1, . ° . 130,090 

No other Republican newspaper in the United States sells 
this number of copies, and no other Republican newspaper in 
New York sells HALF as many. 
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Good 
Cheer 


The Christmas season is a time for merrymaking and jollity. 
Dull business is supposed to be lost sight of. Yet with how much 
greater zest can one enter into the spirit of the holiday season if 
there is behind the record of a business year well spent! Neglect 
of newspaper advertising or the wrong method of conducting it 
may have had much to do with past failures— 

For of all sad words of tongue or pen, 
The saddest are these: ‘‘ It might have been.” 
—Maud Muller. 

There is no way of recalling neglected opportunities, but 
there is a way of providing against them in the future. Let us 
suggest as a New Year’s resolution that you write us such a 
letter as follows : 

THE GEo. P. ROWELL ADVERTISING CO., 
10 Spruce Street, New York City : 

GENTLEMEN—I have decided to test the efficacy of newspaper advertising 
in 1893, and want to do it in the aggressive modern fashion. Noting your 
special offer in this week’s PRINTERS’ INK, I write to you for advice. 

Bee WUNS BB. o.oo 5 sc vince eas vied sckset ces eet sess 

What I would like to accomplith is... 2... .cccccccccccvcvceseccteveuve 

What suggestions can you offer ? 

Yours truly, 

If you will fill out the above blanks and send it to us at once, 
you will be placing yourself on the straight road towards a 
bigger and better business 


Next 
Year 
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| [OLUNTARY, 
ESTIMONIA)S | 


From some of our 
Principal advertisers, 








From J. L. PRESCOTT & CO., Proprietors “ENAMELINE ” 
STOVE POLISH. 


NorTH Berwick; Me., Dec. 13, 1892. 
Messrs. Carleton & Kissam, 
Boston, Mass. : 


GENTLEMEN—We thank you for the faithful and satisfactory service which 
you have rendered us, as general street car advertisers, during the past 
two years. 

With you we have always had more and better service than called for by 
contracts, together with the full benefit of your expert knowledge and experi- 
ence, which has been of value to us. 

We are planning to still further increase our patronage of your lines, and to 
continue with you for years to come. Yours truly, 

J. L. Prescotr & Co. 


From THE CENTAUR COMPANY. 


NEw York, Dec. Igth, 1892. 
Messrs. Carleton & Kissam, 
Times Building, City : 

GENTLEMEN—To you we are indebted for the privilege of announcing, in 
the surface cars throughout the country, the fact that ‘‘ CHILDREN CRY FOR 
PITCHER’s CASTORIA.” 

We commend your honorable method of treatment of all business entrusted 
to your care. Yours very truly, 

THE CENTAUR COMPANY, 

Cuas, H. FLETCHER, Pres. 


ARLETON & KISSAM, 
50 Br ompiel a 5, Boston, BOE Fic 0, 
198199 Times Bard, Newyork, Principal Cites 


7000 Ful-Timelars, MZ o5 62 
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- Detroit Evening News: 
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. ——«SELLS OVER 


70,000 COPIES 

















ee oe 








. 
© 
* DAILY. 
o 
Sd 
a> 
2 
o \ 
e Cc. J. BILLSON, 
7 86 and 87 Tribune Building, 
NEW YORK CITY. 
* 
* 








ef © @ @lhUHm™6UhHm™mhUhHM6hLhHh])UTCUMhC i HSH lh 


Sd 





¢| 




















PRINTERS’ INK. 


wew-BUT ONE WEEK LEFT 


We guaranteed to prove an average circulation of 400,000 
copies weekly for Boyce’s List—(The Saturday Blade, Chicago 


wae 70 RESERVE SPACE “See 


Ledger and Chicago World)—for 1892. The rate for the 
three papers is now $1.60 per line. 


wer IN BOYCE’S LIST “See 


We guarantee 500,000 copies weekly for 1893, an advance of 
25 percent. Our rates will advance likewise 25 per cent on 
January 1st ; but you are privileged to reserve space to be used 


Bae-AT PRESENT RATES, ae 


during 1893 at the present rates—$1.60 per line—thus getting 
the increased circulation without the increase in price. 
Any advertisement discontinued at any time at pro rata rate. 


pee 25 per cent ADVANCES 


No discount for A or space. Circulation PROVED by P. O. 
receipts. Send in your order to reserve space, or have your 
agency do it for you. 


Wee JANUARY Ist, 1893, See 


No order for reserve space recognized after Dec. 31st, 1892, 
—— @-— 


BOYCE’S LIST OF BIG WEEKLIES.:) 


1892, 
400 000 Copies Proved 500, 00 Copies 
gUUU Weck) circulation hag 


$1.60 per line. So per line. 


The Saturday Blade, Chicago Ledger, Chicago World 


W. D. BOYCE, Chicago. 
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The Local Paper 


stg td city has one—some more pronounced than 
4 
N 


others. The paper has been made the voice of ho 
the people by the people themselves approving its man- 
agement and adopting it as the best publication in the 
locality. In it the wealthy put forth their wants, and 
those in need of situations print theirs—each knowing 
that they will reach the desired class, for the local paper \ 
is read by the rich, the well-to-do, the middle class, and 
the industrious poor. Such a paper is the 


Cleveland | 


~ World. 


@y Business management, gathering, sifting, condensing 
and making a specialty of printing all the local and 
also the general and special news, and offering a good 
and complete daily paper for 


One Cen has made, by and with tire con- 
) sent of the citizens, THE WorRLD \e 








me) 


a 


a. 


mM 


4 


the local paper for Cleveland. The advertiser who uses 
its columns needs no other medium. An emotional ad- 
vertiser may use all the other papers, but it would be an 
expensive luxury. THE WorLD would have accomplished 
ay the work quickly and well at small expense. hs 


Use . 
The Local Paper It’s Good Advertising. 


Daily, 43,560 
s| (TELL Sunday, 30,524 } 
B. F. BOWER, General Manager. 
PLAIN ce ae 4 


¥ S.C. BECKWITH, 
Sole Agent for Foreign Adver*ising, 
48 Tribune Building, New York, 
509 The Rookery, Chicago. 


oe 
































888 PRINTERS’ INK. 


NOW IS THE TIME TO ACT. 


The resolution introduced into Congress by 
the Hon. Amos J. Cummings is likely to lead 
to a desirable overhauling of the present anti- 
quated laws governing second-class postage 
and render impossible injustice or favoritism 
cn the part of the Post-Office Department 
towards particular publications. 

Those who are desirous of helping along 
the good work cannot do bettcr than to com- 
municate with any member of the Postal 
Committee with whom they happen to be 
acquainted. The Chairman is the Hon. John 
C. Henderson, and his address is House of 
Representatives, Washington, D, C. ‘Those 
having no acquaintance with a member of the 
Committee will do well to write to their own 
Congressman, asking him to turn the letter 
over to the Chairman of the Sub-Committee 
having the matter in charge. In this way 
intelligent opinions concerning the law and 
needed changes can be brought before those 
who make the laws, 

The publisher who neglects the present op- 
portunity will have only himself to blame if 
he suffers for years to come from the same 
sort of annoyance that has vexed him in 
times past, and of which the experience of 


Printers’ INK is such a conspicuous example. 





VAN COTT MUST SHOW CAUSE. 


First Blood for ‘‘ Printers’ Ink”’ in Its Fight 
for Second-Class Postage Rates. 
From the N. Y. Herald, Dec. 45, 1892, 


Counsellor Philip Carpenter, on behalf of 
George P. Rowell, obtained from Judge Lacombe, 
of the United States Circuit Court, yesterday, an 
order to show cause why Postmaster Van Cott 
should not be required to pay into court the 
$6,967.56 claimed by Mr. Rowell, as told in yester- 
day’s Herald, to have been overcharged for post- 
age on PRINTERS’ INK since August 2, 1892, and 
why a temporary injunction should not be 
granted restraining the Postmaster, pending the 
trial of the bidl in equity prongs by Mr. Rowell, 
from ¢ ng on INTERS’ INK more than one 
cent a pound (second-class rates) instead of the 
thi rates of one cent a copy, and requir- 
ing the P. INTERS’ INK 


r to receive INK at 
second-class rates until the decision of the suit 
dey A also gran an injunction re- 
strai) the Postmaster for the present from 
areas over te the government the $6,967.56 now 
in his hands. e order to show cause is return- 
able on December 16, but will be postponed at 
least one week from that date. 

‘ostmaster Van Cott has sent the papers to 
Postmaster-General Wa! er, and unless the 
Attorney-General should decide that there is no 
defence to the action District-Attorney Edward 
Mitchell will represent the Government. 


A CENSORSHIP OF THE PRESS. 


When the people of these United States becomes 
fully a) of what a wae of tyranny and 
despo' the postal system is being e, Con- 
gress will abdicate one of its powers with a rush 
and turn it over to the courts where it belo’ 


Notwithstan first amendment to the 
Constitution, w! that shall 
not abri the freedom of the press, power 


exists and is exercised by the — authorities 
to determine arbitrarily what matter shall or 
shall not be carried in the mails, and there is no 
appeal to the courts from the decisions of this 
censorship. The common 
little use forthe mails but 
of a piece of first matter, fee 
nothing of the burden of this tyranny, but some 
newspaper publishers have reaso it 
with sorrow. Examples of the arbitrary denial 
by some understrapper clerk of a publisher’s 
right to use the ls except upon the clerk’s 
own terms are plentiful ; but a New York publi- 
cation called PRINTERS’ INK has volunteered to 
play Peter the Hermit and let its countrymen 

now how it has been [—- and nearly 
ruined by the refusal of the Department to carry 
it as second-class matter, the same as other pa- 
ee are carried. The proprietors of 4 
NK have discovered that only publishers who 
ean bring to bear the proper “influence” can 
obtain even respectful hearing in the Depart- 
ment, much less a redress of levances, The 
worst of the matter is that the right of ap- 
peal to the courts is cut off, so that oppressed 
citizens are literally without remedy as much as 
they would have been in the fourteenth century 
when the censorship of the mails was absolute. 

Congress must give American citizens the 
rights and liberties which British subjects in 
England fought for and won in the very days 
when the colonies won their civil liberties. 
PRINTERS’ INK is entitled to the thanks of the 
press for the pation which it has Leven to the 
real state of things.—The Evening News and the 
Detroit Times, Dec. 11, 92. 


CLASS JOURNALS AND THE MAILS, 


SOME OF THE THINGS WHICH MR, CUMMINGS’ 
RESOLUTION IS AIMED AT. 
From the Washington, D. C., Star of Sat- 
urday, Dec. 17th. 

The resolution offered in the House of Rep- 
resentatives on Monday by Congressman 
Amos J. Cummings and printed in the Star 
of that day, calling for an investigation of 
certain abuses alleged to exist in the Post- 
Office Department in the matter of admission 
and exclusion of publications from the United 
States mails as second-class matter, brings be- 
fore Congress a matter of importance that is 
attracting considerable attention among news- 


mr t men, 

t is not denied at the Post-Office Depart- 
ment that the custom “‘ of excluding newspa- 
pers from the privilege of being carried in the 
mails as second-class matter without previous 
notice that such action is intended” is one 
that has long prevailed, and it is justified on 
the ground that any other course would make 
too much work for the department. Judge 
James N. Tyner, the Assistant Attorney-Gen- 
eral of the Post-Office Department, thinks 
that notice should be given and expressed 
this opinion in a formal hearing before the de- 
partment, but his views on this point do not 
prevail. That many such papers are reinstat- 
ed after a visit to the department almost any 
Congressman can bear witness. 

The department cannot be held responsible 
for what unscrupulous persons: will claim to 
be able to accomplish in return for a bribe 
but the opinion is expressed in discussion of 
the matter at the Capitol that it would cer- 
tainly be wise to have the postal laws so 
plain that there should be no occasion for 
enlisting the services of a third party to ob- 








tain a right and no possibility that any third 
however influential, could obtain 


’ * Ses - 
acilities for one citizen that woul be 


tal fa 
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denied to another not so fortunate as to se- 
cure such intercession. 

The expressed fecling among newspaper 
men is that the question of what is and what 
is not a newspaper should beso plainly defined 
that any man of ordinary intelligence may 
decide it with as much certainty as he is able 
to say that sealed parcels are to be treated as 
letters. If this is not possible, then they hold 
that there should be a tribunal before which 
the injured party may appeal for redress, 

Those who urge this investigation and 
say that a revision of postal laws and prac- 
tices, so far as the question of the distribu- 
tion of campaign documents is concerned, the 
truth of that charge is admitted by the Post- 
master-General in his annual report (page 73) 
—everything that was offered was accepted 
and sent through the mails. Without doubt, 
they argue, it would be difficult to make 
chambers of commerce, improvement societies, 
and similar business enterprises, understand 
how it is that political clubs possess privileges 
which the merely business association may 
not enjoy. There may be reasons why cam- 
paign literature should go postage free, but if 
so they contend it would be better to have 
the law so amended as to provide for distri- 
butionon those terms. The present law does 


not. 

That the Postmaster-General publishes a 
large pamphlet devoted to advancing the sale 
of books at his Philadelphia store every one 
knows. Those who are urging this investiga- 
tion contend that if there is any doubt about 
this publication being as objectional as some 
publications denied admission to the mails on 
the terms extended to these, the head of the 
department ought to be glad to have some tri- 
bunal other than himself to whom the question 
can be submitted and by whom it can be de- 
cided. 

That it is futile for a citizen to apply to the 
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ar a for such information as will en- 
able him to conduct his business operations in 
conformity to law, and that when it has beenas- 
serted by the department that a citizen has 
transgressed the law he will not be able to 
Jearn by inquiry where the law or regulation 
may be found that he is supposed to have vio- 
lated has been illustrated and proved to the 
satisfaction of allwho have made themselves 
familiar with the now somewhat celebrated case 
of Printers’ Ink, the little trade journal pub- 
lished in New York, whose trials all through 
the year are well known to newspaper men 
and advertisers, who can discover no reason 
for them outside of the fact that it has pre- 
sumed to criticise the methods in vogue at 
the Post-Office Department. 

The present law concerning the carriage of 
second-class matter was adopted nearly twen- 
ty years ago. Then there were 5,000 news- 
papers in the country. Now there are 20,000. 
Class journals at that time hardly existed out- 
side of the Scientific American and a few ag- 
ricultural journals. Now there are nearly 4,000 
class journals, many of them large, expensive, 
profitable and influnential publications. They 
are a power in the land and any law that 
makes it impossible to publish them without 
the necessity of cloaking the ownership or 
that deprives them of any privilege allowed to 
the poiltical weekly is recognized to be in 
wre 2c revision. Furthermore, Mr Wana- 
maker in his annual report asks for a revision 
of the law. 

If Mt Cummings’ proposed investigation of 
the alleged abuses in the Post-Office Depart- 
ment is ordered it will, it is contended by the 
newspaper men who have suffered from the 
inequalities and inconsistencies of postal laws 
and practice, furnish the best possible data 
tor such a revision of the law as will make it 
conform to the best interests of the whole 
community. 
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“THE GODS HELP THOSE WHO 

HELP THEMSELVES.” 

Congressman Cummings has struck at the 
root of a great wrong in offering a resolution 
calling foran investigation into certain abuses 
existing in the Post-Office Department relative 
to the admittance to and exclusion from sec- 
ond-class rates of various publications, Under 
the present law, publishersdesirousof sending past 
their pub‘tications through the mails as ‘ sec- 
ond-class matter,’’ at pound rates, must prove 
to the satisfaction of the Post-Office authori- 
ties that their papers possess bona-fide sub- 
scription lists and are not distributed free; 
and even then they are liable to have their 
legal rights refused to them without reason 
assigned, or, having obtained their rights, to 
have them abrogated without notice at any 
time. Mr. Cummings’ resolution aims at as- 
certaining the facts governing the admittance 
of periodicals to the second-class postal rates, 
or their exclusion therefrom, and at finding 
out why some have been admitted and others 
excluded. There is a wide field before the 
committee who will make the investigation 
called for by the resolution, and if even a 
small proportion of the complaints against the 
present system are substantiated, the results 
of the committee’s work will be fruitful. We 
hope that publishers who have complained 
privately of the system will renew their com- 
plaints to the committee, ‘‘ The gods help 
those who help themselves.”—New York 
Sun, Dec, 21. 





WILL INVESTIGATE WANAMAKER. 

The following is a list of the members of 
the Committee on Post-Offices and Poste 
Roads, the State from which they come, their 
politics (D Democrat, R_ Republican), and 
their home address in Washington, where 
a 

J. S. Henderson, of N. C., Metropoli- 

tan vdeL 

D. J. H. Blount, of Ga., 420 Sixth St., 


D. B. * Enloe, of Tenn. 

D. P. C, Wilson, of Mo. 

D. E (7 Dunphy, of N. Y., The Arling- 
mn. 


J. D. Alderson, of W. Va., 123 A St., 


D. E. V. Brookshire, of Ind,, National 
= el. 
. C, Kyle, of Miss., National Hotel. 
M. Pattison, of Ohio. 
D J. e ‘Crosby, of Mass 
- . Hopkins, of ill, , Willard’s. 
- Call well, of O., "La Normandie. 

4 n, o of Wash., Riggs House. 
Cc, Saapte, of N, . +» 1714 Q St., 
> 
E. 


A. 
T. Caine, of Utah, 214 N. J. Ave., 
F, Lond, of Cal., The Alban;.. 
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SENSELESS AND APPARENTLY 
MALICIOUS. 

Rev. ‘E. W. S. Hammond, D. D., editor of 
the Southwestern Christian Advocate » pub- 
lished at New Orleans (Hunt & Eaton, pub- 
lishers), the official paper of the Methodist 
py oe Church in the South, and having 

rger circulation than any other religious 
newspaper published in New Orleans, in its 
issue of Thursday, December 8, says: 

“We have been sending me A INK to 
3ome of our advertising rons during the 

past Jeet, to their advan and our pects, 
and ald like to continue to do so d 
but for the , Sones and apparentl a 
ruling of the Post-Office Department, which > 
prives that ~~ publication ont the > a & 
seeond-class ra of at- 
tempted ~~ is en off, as oie “mest soon 
be, = hope to be able to renew the arrange- 
men’ 

yee) Bere 


SECOND-CLASS POSTAGE, 


SUGGESTIONS TO CONGRESS CONCERNING SECOND- 
CLASS MATTER UNDER THE POSTAL LAW. 


The terms and conditions of the law should 
be so definite as to be easily understood. It 
works great injustice and loss to publishers to 
permit the Postmaster-General to construe it 
as he does at present, according to his own 
individual wishes. Favoritism and oppression 
have both been practised in this particular by 
the present Postmaster-Geueral. This state- 
ment is susceptible of positive proof. An op- 
portunity for such arbitrary rulings should be 
made impossible. 

SUGGESTIONS TO THE POST-OFFICE DEPARTMENT. 

Inquiries as to what the law is should receive 
definite and comprehensive answers, supported 
by a proper reference to the sections referred 
to, and, if possible, by decisions and regula- 
tions bearing upon the questions under consid- 
eration, At present inquiries are answered in 
such a vague way that the publisher making 
them is still in the dark concerning the proper 
course to be pursued, even after the answer, if 
one is made, comes to hand. 

All decisions once made should be treated as 
precedents in future cases or until overruled, 


and all decisions upon similar statements of 
facts should be uniform and consistent, 

Decisions that may be of general or special 
interest should be published in the Postal 
Guide. 


QUESTIONS FOR THE DEPARTMENT TO CONSIDER. 


If there appears ground for withdrawing 
from a publisher the right to second-class 
rates, why not notify him thereof and state 
the grounds for the proposed action before 
making the order? Why issue a decree before 
the cause has been heard ? 

Why in this way subject a publisher to 
trouble and expense, including a trip to Wash- 
ington to obtain a reversal of the decree, 
which never would been issued had the facts 
been considered at the proper time ? 

Why permit under-clerks of no reputation 
and less ee to issue unlawful de- 
crees in such a star chamber way as to bring 
disgrace upon the Department, and to make 
congressional, political and pecuniary influ- 
ence appear more potent factors than the 
rights of a citizen or a regard for justice. 
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WANAMAKER'’S REPORT. 


Postmaster-General Wanamaker, in his an- 
nual report, devotes five pages (pp. 69, 70, 71, 
72, 73) tothe case of Printers’ Ink. It is 
probably as good a statement as could possi- 
bly be made on his side of the controversy— 
itis certainly the best that we have yet seen. 
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It was admitted, he says, sevcral )ears ago, 
by another Postmaster-General, and is in no 
sense an advertising sheet. An examivation 
of the December issue of Book News re- 
veals the fact that it has 52 pages of dis-~ 
play advertisements, 64 pages of illustrated 
matter with one or more pictured advertise- 
ments on every page of books that Mr. 
Wanamaker has to sell, followed by three 





We invite our friends, who have been wonder- 
ing what pretext he could advance for so long 
aenying lation. to obtain a copy of this docu- 

hey will find in it no argument that 
has not been fully met and answered in these 


ment. 


columns, 

It will be remem- 
bered that Mr, Wana- 
maker has repeatedly 
assured various corre- 
spondents that if he 
could only take the 
time to point out the 
law to them, they 
would be convinced 
that he was justified 
in trying to killPxint- 
ers’ Ink. Here, in 
his annual report, one 
would have thought 
he had an excellent 
opportunity to quote 
the law under which 
his rulings were 
made,especially when 
he had decided to de- 
vote so much space to 
the subject and hada 
year to perfect his de- 
fense. But Mr Wana- 
maker confines him- 
self to generalities, 
and, quoting more or 
less accurately condi- 
tions which were ad- 
mitted months ago to 
exist, but to which 
no objection can be 
found in any existing 
law, and states that, 
in his opinion, Print- 
ers’ INK ought not 
to be admitted to the 
second-class mails. 

He does not attempt 
to defend his position 
of taxing a citizen 

20,000 when he is 
unable to point out 
any legal authoriza- 
tion fortheact. Mr. 
Wanamaker may 
think, for exampie, 
that a paper should 
not be allowed to 
have above acertain 
number of exchanges, 
but ons a is silent 
upon that point, as 
he now odie, The 
Postmaster - General 
is not authorized to 
create laws for him- 
self. 


pagesin which the bargain counter is onl 
moderately advertised, following which 
comes a “* Descriptive List” of new ks, 90 

ges, any of which may be had at cut prices 
at the Philadelphia store, ‘* An Erring Wo- 
man’s Love,” page 187, free by mail 86 cents. 


2ooee 








Will Mr. Wanamaker 
Allow the Y. M. C. A.’s 
TO DO WHAT THEY 
HAVE A RIGHT TO DO? 


Pa.estinE YounGc Men’s CurisTIan ASSOCIATION, f 
Pacesting, ‘l'ex., Dec, 13, 1892. 





Editor of Printers’ Ink: 
Kindly place the Palestine Y. M. C, A. on your FREE mailing list for 
1893. Have just opened an excellent reading room, open to the public. 
Yours sincerely, F, W. Pet, Gen'l Sec’y Y. M. C, A. 





Printers’ Ink, the little schoolmaster in the art of advertising, ought to 
be on file in the reading room of every Young Men’s Christian Association iu 
America, 

If it were a political journal like Protection and Reciprocity that circulated 
more than a million copies regularly during the last election, or if it were 
issued under the wing of the Postmaster-Gereral, like Book News, the Phila- 
delphia monthly, that goes everywhere, to everybody, free, then it would be 
possible to comply with such requests as that printed above without hesi- 
tation or question, 

Under existing circumstances, however, the publishers of Printers’ Inx do 
not dare to add the name of the Palestine Young Men’s Christian Association 
without having Mr. Wanamaker’s assurance that doing so will not prejudice 
the rights of the little journal to readmission to the United States mail as 
second-class matter. 

If Mr, Pell will procure this permission his reading room shall be put 
down for a complimentary copy of Printers’ Ink for a year. 

If the general secretary of any other Y. M. C, A., wherever situated, 
cares to attempt and succeeds in obtaining the same permission, A7s reading 
room may a/so have the benefit of a weekly visit from the little schoolmaster, 
By the letter printed below it will be seen that complimentary copies of 
“* legitimate ” papers (like Book News and Protection and Keciprocity), may 
be sent without question. If Printers’ INK could only get itself legitima- 
tized it would be a great saving of expense, and if it can enlist the services of 
the Y. M. C. A.’s to entreat for it the same rights that other papers have 
without question, it can well afford to send complimentary copies to as many 
of them as choose to obtain permission to reccive it, 


Address all communications to 
PRINTERS’ INK, New York. 





Post OFFIcE DEPARTMENT. i 
Wasuinerton, D. C., January 28, 1892. j 
G. P. Rowe & Co.: 
Acknowledging ang 4 of your favor of the 26th inst., and referring to 
revious communications, I beg leave to state that this offic > has never questioned 
e right of Dy pane of a legitimate second-class publication to send compli- 
leasure. 


mentary copies . AZEN, 
Third Assistant Postmaster-General. 











The true animus of Wanamaker’s action is 
shown in the part of his report where he 
speaks of the Printers’ Ink case as having 
been “indecently pressed.”” He has, in very 
truth, pressed and oppressed Printers’ Ink 
not only indecently but outrageously. He 
doesn’t mean to give Pxinters’ Ix its rights 
if he can help himself. 


Of his own “house organ,” Book News, 


he speaks in high terms at the foot of page 72. 


And yet the Postmaster-General thinks that 
the line is not too tightly drawn on publications 
designed for oes aren or ‘* House 
Organs,” as he happily denominates them. 

inally Mr. Wanamaker deals with the 
charge of allowing campaign literature to cir- 
culate through the mails on terms that are not 
allowed to publications issued in business in- 
terests by simply admitting the fact. Every- 
thing that was offered was taken, 
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Convinced 


By the Editor of the Yellow Creek (/ll.) News. 


There appears in Pxinters’ Ink of December 7a note from Thos. F. Stone, of the 
Pierre, (S. Dak.), Dai/y Cafita/, in which he mentions having: received a Ictter from the 
P. O. D., evidently in reply to a request that Printers’ INK be allowed to continue exchang- 
ing with the Cafita/, Mr. Stone’s comment is: “* It seems from this that if the Department 
ever made any objection to your exchange list, they are not standing on that ground at 
present. In fact, after following the controversy pretty closely, I am at a loss to know just 
what grounds they do stand on,” 

Probably Mr. Stone's experience is that of alarge number of publishers who accepted 
Printers’ Inx’s invitation to drop a friendly note to Mr. Wanamaker on this matter of 
exchanges. We all thought we knew about as much concerning the grounds on which 
Printers’ Ink was excluded from the second-class privileges as did the publishers them. 
selves, and certainly the free airing of the matter in the columns of this journal justified the 
belief. It is not strange, therefore, that the receipt of Department letters in which appeared 
the assertion that the postal authorities had never made a decision limiting the number of 
exchanges permissible to any periodical and that Printers’ Inx could continue sending ex- 
changes at the same rate as heretofore, rather confused the minds of the recipients as to 
the real state of affairs in the controversy. 

Printers’ Ink was good enough to publish, with caustic comment, the P. O, D, letter 
received by the writer, heading the same, ‘* Played Him for a Sucker—He Being from IIli- 
nois,’’ But the fact is that the request made to the Department in this instance was not for 
the continued exchange, but for the law limiting the number of exchanges. The reply was 
the same as in s> many other cases—that there did not exist such a ruling. The conclusion 
was irresistible that somebody was playing tennis with the truth. As the publishers of 
Printers’ Ink were clearly possessed of a stronger motive for misrepresentation than the De- 
partment, the suspicion was aroused that possibly this whole difficulty with the authorities at 
Washington, as given in the columns of Printers’ Ink, was ‘cooked,’”’ by omissions and 
otherwise, in order to place the paper in the best possible light before the people and create 
sympathy in its behalf. Accordingly, “ the sucker” addressed a second letter to Mr. Wan- 
amaker in which this opinion was expressed and a request made for the actual facts from the 
P. O. D. side of the question. Mr. Stone, of Pierre, and other bewildered publishers are re- 
ferred to the following response for the latest stand of the Department as officially stated by 
Third Assistant Hazen: 








Office of the 
THIRD ASSISTANT POSTMASTER-GENERAL, 
WasHineton, D. C., Nov. 28, 1892. 
W. W. Beadell, Yellow Creek, Ill. : 
Sir—Your communication of the 21st inst., ad- 
to the Fomeaner -Gene: been re- 


, has 
yee RR In reply I beg leave to say that the 
tehiad in a former letter og 
from this office is literally correct, name! 
exchange copies of the Publication kn known as 
Printers’ INK can be sent at the same rate of 
postage as as any rother copies 4 t paper, pas 
meni 
ever in t' Baw gen ' = oy apere ent by one one 
publisher to another as exc 
well go a little further and say, Ww what P e pu 
lishers of Prinrsrs’ InK pretend to believe the 
Department studiously refrains from saying, 
hat the Postmaster-General has no wish and 
made no attempt to interfere with the right of 
publishers to send exchange copies of their i 
pecs by mail at the cent-a- d rate of 


Post-OFFICE DEPARTMENT, | 





d that he does not consider that he any £0 
authori to interfere with that right where it 
in aith exe 


was last excluded from 
the privileges of mba KA. matter, it was not 
Sees the publishers were sending you cee 
of the patina n exchange for yours. They might 
have continued to cummenae —_ a New forever, as 
e Department w rned, and with 
any “other pablishers, also, mitt the F publication had 
—————_ ts of the law. It was ex- 

cluded on these grounds 
Ist, That it was yintended primarily (11), (53) for 


may as 
b- sdvertind ised, the pape’ ers bel 


advertising a number of branches of business in 
which the blishe: - 
simple, It adve a Xf For ex 
y an ink establishment in which eh the publish- 
ons pe wave conserass (91), Gs) 5 a we? ry —, 


one, which wned (94), ( 
advertising, ngencles” 18, ai m, Cissy 80), 
controlled ry got 


out by rate meas dit); an and A patent eat 
— of whic yt were the proprietors =, 





t os ). And while they were thus e 


ives, they were rom ts 
without receiving =! Soe A 
persons pay sche 2 Pa 


running 000 Co 4 " 
), GD) G i (2, ( (7 Ge). One cone © sk 


sent, hs Aer is nen. 
tuitously, to every in m the United ire 
= rehended 830 0) cx copies (1 
. That it wasalso intended to tous dis- 
tribution (66), (12). In other words, ublishers 
were selling but few of ay! Ts (13), (46), and 
giving os rewulariy’ (100 7s a nearly ly 80. 000 





matter, although any one of the objections 
was in itself sufficient. So far as any genuine 
list of py was concerned, I assure you 
that it cut no figure in the case at ‘all. 
Yours, very eesenes B 
AZEN, 
Third Assistant’ Postmaster-General. 
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That sounds very emphatic, doesn’t it? It is aclear arraignment of Printers’ Ink on 
the exchange question, It is right in line in support of the theory that the little schoolmaster 
has been teaching substraction and multiplication by example. Coming as the official utter- 
ance of one of the departments of a great and glorious government, it should bear the im- 


press of irrefutable truth, But it doesn’t, 


The recipient enclosed this Hazen letter to Messrs, Rowell & Co., having, in the mean- 
time, exchanged several communications with the firm relative to the matter at issue, An 
accompanying letter expressed the belief that the whole subject had resolved itself into a 
* question of veracity’’ between the Department on the one band and the publishers of 
Printers’ Ink on the other. Following is the thoroughly convincing response of Rowell 


& Co, : 
Gxo. P. Rowe. & Co., Publishers, rs, } 
New York, Dec. 3, 1892. 
Mr. W. W. Beadell, Yellow Creek, Ill.: 
Dear Str—Replying to yours of November 30, 
we are gratified at the interest you few in this 


controversy concerning PRINTERS’ and ez- 
ly that you Tisowes it in such osalt <c 
vi 


e stronger, 

your conviction see tnat we we 
‘ost-Office De 

the ma 

e only charge mad 


isa ‘a tena = ‘verac ity’ between ourselves 
and the P ment, we claim your 

A on this point for the following reasons : 
First. That each and every statement of ours 
upon any material fact has 3 , and the 
alone heard 


us. 
Third. e have requested the De ment to 
advise us if they had on file, or if y, had re- 
ceived from any source whateoever, evidence to 
contradict in any way the facts as presented by 

us; and that,in such case, we would | undertake 
to to disprove “c ich as fo the of 





to 
impartial j no answer 
presumed 


has been rerarnel, and 1 it - is tale Lobe be 
that no such wi 
The FACTs then were as follows: 





with our attorney b iy -2- 
the proper law officer of th aracent Tyner, 
sneeitea te kiss evidence im Golail, which die- 
proved couclusively each and every c 
against = = evidence in rebu 


Hence, had a decision from Ju r 
permitted upon the merits of the case, it clearly 
must have been in our favor. Bu time, 


case, 

earing us any points, or permitting the 
judge che tried the case to render his ju ent 
or even express an opinion, renders a decision of 
his own, 0) the evidence and deciding the 
matter w! in ignorance of the facts as 
presented © 

We claim. therefore, that, so far as the matter 

of veracity is concerned, the whole weight of 
evidence is clearly on our side. To restate it, in 
different words, we think that you will admit 
that there cannot be any question of veracity be- 
tween Mr. W: er ourselves con 
a business about which we know every circum- 
stance from actual experience, and he knows 


nothi: ve by + ya 
Turning now to the Department letter of No- 
vember 28, which you send us, we do not and 


never have contradicted its statement that “‘ ex- 
change - 4%, of the publication known as 
PRI NK 


are unlaw 
fully obliged to on every copy sent; pat it is 
tras, nevertheless. ee that one Teason stated b; y Mr. 
Wanamaker for excluding us from sooond class 


was that our exc ge was and 
that this list . We believe this is 
ready before you ——e correspondence 


add nothing further in 


~ down by Mr. Wanamaker in his letter of 


can yo 
letter or of first 


what value is it! He 
by W er. the remainder of the 
n water, every anomans oo. has been 
Seppecee y us, as you w erring to 
= notes indicated thereon to be found under 
Wanamaker letter of June %, published = 
’ INK of August These 
of ours are substantiated by proof before oo 
ner. Hazen’s statements are all taken from 
ba er’s —s = are unsubstantiated by 
proof w 
ave we not to your ‘mind proved our case! 

Incidentally we may mention La the follow- 
ing New York papers sustain our position and 
support us in their columns: The daily Times, 
Recorder, Com Advertiser, Sun, World, 

Herald and Journal. Late Assistant Postmaster- 
General Clarkson gives an —— opinion in 
our favor, and Hon. Thos. L. James, Postmaster- 
Gene under President Garfield, after an ex- 
amination of the matter, decides in our favor, as 

per enclosed interview. 
a ere next, Gen. i 4 Carpenter, acting 
mandam ostmaster V 





pe’ ture it it 

is the question of fact whether t the a is 
a Mig ay > or a circular. This a gee a 
ich the Postmaste: ie. And 

, 80 far - 


brought to the mind of one to whom ee ion 


is wholl: ae b hy 3 it Ca Fs a clerk 
in the Te SS nm 
should aa: —~y®. New York 
Herald is a circular tt Meckey for ad- 


the ste 
may sign the order pestencneees or his 
hema may be attached by the 4 clerk who 
originated that the Herald a grenbe. 
When the New York Postmaster 


mail w 
aie if the Ly | alone writes to 
Department, or ge longressman 

then comes to the attention ‘of Hazen; 
+4 the clerk = > precipitated the action is sent 
for to state h he claims to have 
foundation tan his action, the bo quaien, may be 
referred to another clerk = Os office of the As- 
sistant Uni tes District Attorney, 
to duty at the Post-Office ent. offi- 
cer is at present Hon. J. N r. If the clerk 
here sustains the other clerk, the representative 





case ; of i. 
viser to the Postmaster-General, who is not un- 
der any obligation to nike the advice that he 
shall tender. He might go so far asto add that 

. 
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Postmaster-General Bs the clerk or assistant 
of President Harrison and that his decision is 
backed by all the power of the Executive and, 
therefore, if he decides that the Herald is a cir- 
cular, why a circular it is, and if there is any tri- 
bunal pare ond py ae the ~_me may 
pn proofs that i periodtcal ical, he, Tyner, 
on’t tor where it at 
The power of the Yaa dy ny cabinet officer 
or any one of his aids, is as well established as 
the Government itself. hi 
tending mak: 





or oe talline 2 th is, throws up the sponge and sus- 
pends publication. nf — 


PRINTERS’ INK. 


ryit ae om LPB pm mn (yen 
ng was en ut twent; 
ago. t was new and different from “4 
‘ore in this country or any Other 
Sines its enactment many changes have 
lace, odicals have increased, new conditions 
d with them have grown upa 
loose system that is for the first time ex in 
this case of PRINTERS’ Ink. If agitation of the 


subject shall pony a better law, or wiser 
vision for —eveenes the law, then we a 
have worked in vain. 


Thanking y “a again for your careful and in. 
are 


- telligent Consideration, we 


Your obedient servants, 
Gro. P. ROWELL & Co. 


‘The above letter decides the question of veracity. We ask no further evidence to 
indicate the fairness of Printers’ Inxk’s fight for its palpable rights. 

A reference to the notes on Wanamaker’s letter in the issue of August 24, shows that 
every charge made in Hazen’s letter is refuted and that Wanamaker does include PxinTERs’ 
Ink’s exchanges in a sweeping assertion of the illegitimacy of its subscription list. 


W,. W, Beape tt. 





He Tells [Ir. Wanamaker What He Thinks. 


OFFICE OF THE YELLOW CrERK News, 


YeLtow Creek, IIl., Dec. 10, 1892. i 


Hon. John Wanamaker, P. M. G., Washington, D. C.: 

Dear Str—On Nov. 30 we transmitted to you a copy of a letter written by us to the 
publishers of Printers’ Ink. We herewith enclose the reply received from them. 

From a perusal of this last Printers’ INK communication we are led to the conclusion 
that the case of that paper against the Department isa very strong one. We can find no 
fiaw in the chain of reasoning wherewith the publishers sustain themselves, 

As a Republican, and one who voted for the continuance in power of the present admin- 
istration, permit us to express the hope that you will not go out of office leaving this matter a 


t of ** unfinished business.” 
par’ 


Very respectfully, 
W. W. Beave tt. 





WHERE IT STRUCK HIM. 


THE Eveninc & WEEKLY Star, 
Sworn Circulation 2,600 A . q 
W. W. MacKay, Proprietor and Publisher. 

STEUBEN . 2, 1892, 


Geo. P. Rowell & Co, 


ceed 


= Atlantic 
cific, that PRINTE! 
InK was the instrument that struck Honest John 
a fearful oe eres now pictured being struck 
with the arrow. The first of all exc’ read 
ine this office i ta pet. INK, and ad in 
place want 
Ww. W. MacKay. 


WHAT HAZEN IS DOING. . 


PRINTERS’ INK is a trade journal, and the lead- 
ing one of itsclass in the werld. Its aim is to 


spread the goepel of advertisi d eve 
sowmmager publisher, and every advertiser in 
knows and app its worth 


Third esistant Post r-General 
making an ious dunce of himself in the 


THERE IS NONE. 


Tho publishers of PRINTERS’ INK are yy 64 
wait until the end of the century before ney 
find any ame @ p ‘decide that It w authorizing the 
it to Coetis F that it was not a proper 

Hodical See of -f+4- Sm. and one ot 

ruly had a eo 
the Sree acts of the new radm{nistration should 
be to re Wanamaker’s infamous and outra- 
geous 0! he 0) Star, Nov, 17, 


RETALIATION FOR ITS CRITICISMS. 


‘anamaker’s reason for deciding egniant 
it vi ibelt leved to be, to some extent at least, re 
iation for its criticism of some misrulings of os 
department. It is said by those who ought to 
know that 2 ~" rtment ruli 
class ve for 


. Soouieasien  founton jaunton (Va.) Ne , Nov. 23. 
SERVED THE INTEREST OF WEAKER 


CONTEMPORARIES. 


Dan TALMAGE’s SoNS. CHARLESTON. NEW OR- 
LEANS. NEW YORK, Nov. 23, 1892. 
’ Ink, New York: 
Enclosed Uy su_scription to February, 1894. - 
ue of tal PRINTERS’ INK is nreeny, brain 


ht and deservin; = ‘ctu h over > 
has stood 


for principle, and thereby aa ‘served the in- 
of weaker contemporaries for all time 


} st unlawful, 0; administrati 
nst unlaw t i 
the Post Office Depattes = . Truly yours, nies 
TALMAGE’S SONS 
HARD ON THE F THE FOREMAN. 


OFFICE OF THE Pico CE TIMES, ) 
The paid in +y~ ——+ circula- 
on in South Carolina. 
prossmcn, 8. C., Oct. 28, 1892. 


Geo. P. Rowell & Co. 

Ihave been greatly intonested in the contro- 
yersy of PRINTERS’ viaed wert you success. 

* United we stand, divided we val," "is peculiarly 


applicable to the ness. 
and uire the fore. 
ie ment to 


NK very hig! 
man of my job and adver 
nefit from 


read it every week. I have real 
cane copies distributed by 


too much to local (reading aw advert 
ments to = 


aa pas 
ARTWELL M yx, Editor Tines, 














the 
ro. 


e 


‘John Wanama- % 





*PRINTERS’ INK,' 

posyse MSI yo? KT 
ya's yy Geo, P, Rowell and Co, 
yn peaseay aye x7 po “yap29"F 
peda yoory>p CHT TR ONT BRIS 
yossB> NWT VINK Tye BROWS pH 
pb PUYINK YINT VO .OIKATR je 
sp yoo 2795 Sup [Me KN AyD sr 
“YO 1YDND [PIy? OY3 DERWTYO [OV 
N30 IMEMN syEdyr aye pen [y2 
pips Po jyoReay Cosme 
“px BY) Ww School-master pap 
TINY INK O'D Printers’ Ina DosR 
PRL YUyMy Po oyorxmMy 
SN? JVYINI OR POD YIN TW 
PMN wo pe wo ym ye 


PR [PMT FIVE [Uy yIys P 


2 PT ID RM ONT TINT IE 
CPITUyOIA TYE Uw Oy. 
12 BNIDVIN PUY IY" Pe OF 
POT PR PR DRT RT TR RD IR 
HT PR PET WON. RK EXD yp 
“YI WOME WYP PR ONT PR TI 
iOS EDKD SNA? 
WN [Yoe¥ BIMKNYI OKT Ty — ker 
JW .DEDE J EyOSRMYyD Ty EP™eD 
PYTY WT ONT B3"I373 BRA Ty 9) 
JOT Wa I PN “pI DIED. [1D 
WMSNwW RT Aysyso vy #4 
WP K PP !PNY Ty BRA yyHIwI 


oa Py 
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The Hebrew children condemn Mr. Wanamaker. 
Note eon from the New York Jewish 
Daily News of mber 17th— 
here eayeaee. 


A REPUBLICAN VIEW. 





PRINTERS’ INK OUGHT TO BE ATED BY THE PRESENT 
ADMINISTRATION. 
As the administration of Pessidens Harrison draws to a 
close the ~~ in regard to the ruling of secretary 
which yt to ’ INK, a New Yor 
publication, ' ‘the privilege of the mail as second c matter, 
armer in the columns of the press, which is almost 


waxes W: 
unanimous in its condemnation of the decision against the 
journal mentioned. The ground spee wae PRINTERS’ INK 
was excladed is that it Ping purely 98 publication, 
designed ety we to advertise en torpeiaes oe its 4 
ers are directly interested, and that it has no veld steer 

tion list. The oo - showed that he rae 


subscriptions for over 16,000 copies for his Journal 
asserts now that the list is many thousands 
when PRINTERS’ INK = aa ed from the 


Is. — 
less, he is ey postage to the extent of ar 
4 on payoye appeal against th of 


a pT, pendin, 

exclusi 

The exctusion of PRINTERS’ INK was a mistake, and the 
Foctusaster Genewa: ought to remedy it. It — reasonably 


er 
maste ee for the — administration, but the act 
of justice to the publishers of Printers’ INK ought to be 
— 5 ~ by the present administration 
james has said in a public letter that he would un- 
bectentinnsie grant the right of the mails to the excluded pub- 
lication, as he can see nothing in the me of its publisher 
which warrants its rejection.—Evening Wisconsin, Milwau- 
kee, Dec, 16, 1892. 


Hopson, Onto, Dec. 6, 1892. 
Geo. P. Rowell & ic 
ENTLEMEN—I di lo. not know a yi business man who 
thinks t that the decision of the ffice Department was 
correct in excluding PRINTERS’ Ra from the mails as second- 


matter. 

It is the opinion however, of many that had it not been 
for those small stinging, pointed arrows which have 80 
swiftly and frequently been shot from the NK 
cupid (illustra on page 743, Nov. 30 issue) the paper would 
long since have been properly classified. Truly Ts 


When a train is held up and passengers Pace con- 
sent to be robbed, the wronged ones are soon released and 
the robbers seek new game. But for the good of the 





WY ONT AYSO"D EDND APP "KD OF 
BMS JIOAZIWR BY ENN oF IR 
“Doxb ROT PR IONE PI RN BND 
“DYIPY VID? Vo pyrex woe oye 
WM) PURI TSy3 CORD WIS Te 
TN BTIRS [Mw PR OY PS RTD 
Pe PPRIOMYA PR AN RI PM 
YIIMY YIM [VINA D!SI3"D KT 
Dy [payNys W By TayNyURN Iyon'D 
“1K pM Det WW pay” pyrpysoqwA 
OY AYN ay yp OY AMD yEsy7 
*E WR DIRE“ yUyMS bY Bewyn 
“PD WIE? DIe"D YD [1K OMT 031] 
PIMWYI WIW [BHA yep 
YIM DIP WW KT [IV NIN BM 
by BIN WPYORINN [Ue oT 
Diye*Sane KN B35 Dyy’ Io ,D'3 
YS [PEWWNNITEN HN DK Tyo at 
BIBT BY WEOKD Ed¥e AYN) IYI 
[ORI YOON KT PD PINKIE WN 
pwns wy yn WD yI%yN wre 
“YOK RN ™ TO" erTEN by, rR 
Printers Ink 1 BYnayayd 


ty the Coffeeville method is preferable, And 
Printers’ Inx’s arrows will save much anxiety and an- 
noyance to many publishers i in in years to come. 


COULD NOT DO “RIGHT—GRACEFULLY. 





rreoull soe eracefuny suber ie Socnton But Ws be 
ment cou not grace! y ecision ut it 

that the matter will be speedily righted — ‘the change pe 
administration McKeesport (Fu.) .) News, Nov. 25, 


HIS a N HAS * icnesbirtesrieed 


or 1 Ym Dec. 10, 1892. 
a. -_ Wanamaker, 

Smr—As a lover of ‘ot t lay, t desire to enter m 
Nhe ‘trade journal, Paurs. 


protest a ws aguinal your 
I am a subscriber to the paper, and bare followed the 
controversy with much interest and not a little heat at the 


off-hand, autocratic manner in which you have treated the 
efforts of the publishers to obtain 
Why do 7! not favor the publ ers and those interested 
ts oe with the opinion of the legal adviser of the 
* ‘They are entitled to it. 


If you can fortify your position by his decision in the 
matter, it will 3 much a — Seen. S which = 
doubtedly suffe n con e) 

os warianes with your r ruling, «| manly kn: 
error and an immediate ion of the wrong is only 
honest course open to you, and cannot but redound to your 


Let us have Ju r’s construction of the law at 
once, and do not fn i ae the ibility of —4 
ion where consequences are 80 


n the 
should prove to be a cause of self-congratulation and pu 
commendation. Yours, etc., . D. 
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The Trees of California 
Lean Toward the Southeast. 


WHY ? 


Because of the constaut . 
blowing of the Trade Winds. 





The inclination of these trees in one direction, and the 
fact that they attain to enormous size and strength, shows 
the fertility of the soil and the force of the winds in 
their formation. The stronger and more continuous the 
wind the deeper the roots sink into the earth, and the 
result is a strength and permanency simply marvelous. 

Isn’t here food for thought for the intelligent adver- 
tiser ? 


The Elmira Telegram 


(CIRCULATION, 170,000) 


The Albany Telegram 


(CIRCULATION, 75,000) 


CREATE A 
TRADE WIND, 


which, circulating into the homes of prosperous people, 
will cause their readers to dean toward your business—if it 
is represented in their columns. 

Do you catch the breeze of that inspiring circulation ? 
The fertility of the field will cause your business to expand 
with a strength and permanence like thc marvelous 
growth of the grand old forests of California. 


The persistent breeze A. FRANK RICHARDSON, 
Bends the giant trees, 


Your everlasting ad 
Makes your business gla 


Tribune Building, New York. 
d, | Mamber of Commerce, Chicago. 























